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1. Introduction

1.1. Policies Incorporated into Distributor Application
and Agreement. These Policies and Procedures (“Policies”),
in their present form and as amended at the sole discretion
of 4Life Research Russ Limited Liability Company, a
company organized and existing under the laws of the
Russian Federation, registered under the Main State
Registration Number 1147746624948, having its place of
location at: 13 Kasatkina Street, building 5, Moscow, 129301,

Russia (hereafter “4Life” or the “Company”), are
incorporated into, and form an integral part of, the 4Life
Distributor ~ Application and Agreement (hereafter

“Distributor Agreement”). Throughout these Policies, when
the term “Agreement” is used, it collectively refers to the
4life Distributor Agreement, these Policies, and the 4Life
Compensation Plan. These documents are incorporated by
reference into the Distributor Agreement (all in their current
form and as amended by 4Life). It is the responsibility of
each distributor to read, understand, adhere to, and ensure
that he or she is aware of and operating under the most
current version of these Policies, the 4Life Compensation
Plan and the A4Life Product Price List available at:
http://russia.4life.com. When sponsoring a new distributor,
it is the responsibility of the sponsoring distributor to
provide the most current version of these Policies to the
applicant prior to his or her execution of the Distributor
Agreement.

1.2. Purpose of Policies. A4Life distributors are required
to comply with all of the Terms and Conditions set forth in
the Agreement which 4Life may amend at its sole discretion
from time to time, as well as all applicable laws governing
their 4Life business and their conduct. Because A4lLife
distributors may be unfamiliar with many of these standards
of practice, it is very important that each distributor read
and abide by the Agreement. The information in these
Policies should be reviewed carefully. They explain and
govern the relationship between an independent distributor
and the Company.

1. BseaeHue

1.1. Monntnka, AsaArowasca COCTaBHOM __ YyacTbio
3aaBneHna 1 CornaleHna He3aBMCMMOIO AMCTPUObIOTOpa.
Hactoawasa MoautMka M meToapl BegeHuAa [eATeNbHOCTU
(aanee — «NonnuTuKa») B AEUCTBYIOWEN PeaaKLMK, a TaKXKe C
YYETOM W3MEHEHWH W [OONOJHEHUIA, KOTOpble MOryT
BHOCUTbCA MO YCMOTPeHuto O6uiecTBa ¢ OrpaHUYeHHOMU
oTBeTCTBeHHOCTblo «®dop/laiip Pecepu Pycc», obuiectsa
YUPENKOAEHHOTO W AEWCTBYIOWErO B  COOTBETCTBUM C
3aKOHOJATENLCTBOM Poccuiickon depepaunm,
3apPEerncTpmMpoBaHHOrO 33 OCHOBHbIM FOCYAAPCTBEHHbIM
perucTpaumoHHoim Homepom 1147746624948, ¢ mectom
HaxoxaeHna no agpecy: Poccma, 129301, Mocksa, yA.

KacatkmHa, 13, kopnyc 5 (panee — «4Life» wnan
«KomnaHua») BkaoyeHo B 3asBneHve u  CornaweHuve
HEe3aBMCUMOro anctpmbbiotopa 4Life (manee -
«ANCTpUBbBLIOTOPCKOEe cornalleHue») U  ABAAETCA  ero

HeoTbemnemon u4acTbto. [pU MCNONb30BAHMM B TeEKCTe
HacToALLEero AoKymeHTa TepmunHa «CorialleHne» MMetoTca B
BMAY COBMeCTHO [ucTpmbbloTopckoe cornaweHue 4life,
HactoAwasa MoantMka M KomneHcauMoHHbIM nnaH 4life.
YKa3aHHble LO0KYMEHTbl BK/AtOYEHbl B [UCTpubbIOTOpPCKOE
cornawleHuMe  NocpeacTBOM  cCbiikM  (Bce  nmMbo B
cywecTsytowen dopme, AM60 € y4ETOM MU3MEHEHUU U
OOMONHEHMN, BHeceHHbIx 4Life). Kakablih auctpubbioTop
06A3aH 03HAaKOMUTbCA C MNOCNefHElN Bepcuell HacToALleln
Monntnkn, KomneHcaumoHHoro nnaHa 4Life n NpeickypaHTa
4life Ha Beb6-caitte http://russia.4life.com, noHATb ee
cofepiKaHue NpUaepKMBaTbCs ee YCA0BUI U AEeMCTBOBATb B
COOTBETCTBUN C ee Haubosiee aKTyasbHOW pepakumen. Mpu
CMOHCMPOBAHUM HOBOFO AUCTPUBbLIOTOPA B 0653aHHOCTU
CMOHCUPYHOLLErO AMUCTPUObIOTOPa BXOAWUT MNpefocTaB/ieHue
npeTeHAeHTy Haubosiee aKkTyanbHOW pedakLMu HacToswewn
MoNUTUKM [0  3aKNOY4EHMA C  HUM  WAM  C  HeW
ONCcTpMBbIOTOPCKOrO CornalleHus.

1.2. Uenb Nonntmkm. Ot pauctpubbloTopos 4life
Tpebyetca cobnlogeHne Bcex YCNOBUIA, W3NOMKEHHbIX B

CornaweHun, B KoTopble 4life BnpaBe nepuoanyecku
BHOCUTb M3MEHEHUA MO CBOEMY YCMOTPEHMUIO, @ TaKXkKe Co
BCEMM  MPUMEHUMbIMKU  33aKOHOZATENbHBLIMU  AKTaMu,
perynavpylowmmn  aenosble  OTHoweHus ¢ 4life wn
[eATeNIbHOCTb AncTprbbioTOPOB. MocKonbKy
anctpmnbbtotopsbl 4Life moryT 6biTb HE3HAKOMbI CO MHOTMMMU
06LWENPUHATEIMW HOPMAMK NPAKTUKKU, OYEHb BaXKHO, YTOObI
KaXkabli gucTpubbioTop o3Hakomuaca ¢ CornaweHuem u
cobnogan ero. Cozepkawasca B Hactoswein Monutuke
UHbOpMaLMA [O/KHA ObiTb TWATeNbHO M3yveHa. Ha
OCHOBaHUM AaHHOW [MONUTUKU PA3bBACHAIOTCA U HacToALLeN
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1.3. Changes to the Distributor Agreement, these
Policies or the 4Life Compensation Plan. Because applicable
laws, as well as the business environment, periodically
change, 4Life reserves the right to amend the Agreement
and the prices in its 4Life Product Price List in its sole and
absolute discretion. By signing the Distributor Agreement, a
distributor agrees to abide by all amendments or
modifications that 4Life elects to make. Notification of
amendments shall appear in Official 4Life Materials.
Amendments shall be effective upon publication in Official
4Life Materials, including but not limited to, posting on
http://www.4life.com/russia, e-mail distribution, publication
in 4Life’s newsletter, product inserts, or any other
commercially reasonable method. The continuation of a
distributor’s 4Life business or a distributor’s acceptance of
bonuses or commissions constitutes acceptance of any and
all amendments.

1.4. Delays. 4Life shall not be responsible for delays and
failures in performance of its obligations when performance
is made commercially impractical due to circumstances
beyond its reasonable control. This includes, without
limitation, strikes, labor difficulties, riot, war, fire, flood,
death, curtailment of a party’s source of supply, or
government decrees or orders.

1.5. Policies and Provisions Severable. If any provision
of the Agreement, in its current form or as may be amended,
is found to be invalid, or unenforceable for any reason, only
the invalid portion(s) of the provision shall be severed and
the remaining terms and provisions shall remain in full force
and effect and shall be construed as if such invalid, or
unenforceable provision never comprised a part of the
Agreement.

1.6. Titles not Substantive. The titles and headings in
the Agreement are for reference purposes only, and do not
constitute, and shall not be construed as, substantive terms

MonnTUKOM  perynvpyroTca  B3aMMOOTHOLLEHUA — MeXay
He3aBUCMMbIM AnCTpubbloTopom M KomnaHuen.
1.3. BHeceHve wu3ameHeHun B [iMcTpubbloTopckoe

cornaweHve, HactoAwyw MonnuTnky M KomneHcaunoHHbIN
nJiaH. MocKkonbKy AeicTylollee 3aKOHOAATENbCTBO M
KOMMepYecKas cuTyauusa nepuogmyeckm mensatotcs, 4life
oxpaHseT 33 coboli nNpaBo M3meHATb CornaleHne U LeHbl,
copepxkawmeca B [peickypaHte 4life, no csoemy
YCMOTPEHMUIO. MoanuceiBas OunctpnbbloTopckoe
cornalweHue, ANCTpMBbLIOTOP COrallaeTca NPUAEePKUBaTLCA
BCEX MW3MEHEHUW WAM  [OMNONHEHWK, BHeceHHbIx 4life.
YBegoMeHMUA O BHECEHHbIX M3MEHEHUAX U AO0NONHEHUAX
6yayt nybamkoBatbca B OduumanbHbix maTepuanax 4life.
M3meHeHUA ¥ [ONOJMIHEHMA BCTYMAKOT  CUAY C MOMEHTA
COOTBETCTBYIOLLEN ny6amKauum B OduumanbHbIx
maTepuanax 4Life, B yacTHocTH, nyTem pasmeLleHns Ha Beb-
caiite http://www.4life.com/russia, paccbiNku no
3NIeKTPOHHOW MNoYTe, BK/AOYEHUA B MHGPOPMALMOHHbIE
coobuieHun 4life, nMcTtoBKK ¢ MHbOpPMaLMeEN O NPOAYKLUNMU,
a TaKxKe No6bIM APYrMM KOMMEpPYECKM OBOCHOBAaHHbLIM
cnocobom. [MpoposkeHne peaTenbHocTn 6usHeca 4life
AncTpubbioTopa WAM corfacMe AUCTPUObIOTOpa MPUHATH
6OHYCbl U1 KOMUCCUM CYMTAETCA COrIaCMEM MPUHSATbL BCE U
Ntobble U3SMEHEHUA N AOMNOJIHEHMA.

1.4. Mpocpoyka. 4Life He HeceT OTBETCTBEHHOCTM 3a
NPOCPOYKY  MCMOJHEHUA  WAM  HEUCNONHEHWE  CBOMX
06A3aTenbCTs, ecnum nx NUCMNONHEHMe cTano
HeuenecoobpasHbIM C KOMMEPYECKOM TOUYKUN 3PEHMA B CBA3K
C HEenoAKOHTPO/IbHbIMM  obcTosTenbctBamu. K Takum
0b6CcTOATENBCTBAM  OTHOCATCS, B YaCTHOCTW, 3abacToBKW,
TPyZOBble KOHG/IMKTbI, BOJIHEHMA, BOEHHbIE [AENCTBUS,
nokap, HaBOAHeHWe, CMepTb, COKpaleHWe WUCTOYHUKOB
NMOCTaBKM COOTBETCTBYIOLWLEN CTOPOHbI, PaACNOPANKEHUA U
YyKa3bl rocyZ4apCTBEHHbIX OPraHoB.

1.5. HenencranurenbHocTb OTAE/bHbIX yCoBui
Noantukn. B cnyyae ecnmn nwboe nonoxkeHve CornalieHua
B [AENCTBylOWEN pefaKkumMM WAW C YYETOM BHECEHHbIX
U3MEHEHWUIN U JONOJHEeHN ByaeT NPU3HaHO MO Kakon-1mbo
NpUYnHE HeAEeNCTBUTENbHbIM  WAM  He  MOANENKALMUM
WCMO/IHEHUIO, WCKNIOYAETCA TONbKO HepencTBUTe/IbHan
YacTb TAKOro MOJMOMKEHWUS, OCTABLUMECA Ke YCNOBUA MU
NONOMKEHUA COXPAHAIOT MOJHYIO HOPULUYECKYID CUAY U
OeNCTBME M TONKYIOTCA TakKMM 06pasom, Kak ecim bbl Takoe
HefeNCcTBUTE/IbHOE WAUM  He ToAfexallee WCNONHEHUIO
MONOXKEHNE HUKOTAA He ABNANOCH YacTbio CornalieHums.

1.6. OTCcyTCTBME Yy 3aro/I0BKOB _ CcTatyca  YCNOBUN.
CopepKawpeca B Hactoawem CornaweHun HasBaHuMA U
3aroNI0BKM NpuBeAeHbl WUCKAYUTENBHO Ana  yaobcrea
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of the Agreement.

1.7. Waiver. The Company never gives up its right to
insist on compliance with the Agreement and with the
applicable laws governing the conduct of a business. No
failure of 4Life to exercise any right or power under the
Agreement or to insist upon strict compliance by a
distributor with any obligation or provision of the
Agreement, and no custom or practice of the parties at
variance with the terms of the Agreement, shall constitute a
waiver of 4Life’s right to demand exact compliance with the
Agreement. Waiver by 4Life can be effectuated only in
writing by an authorized officer of the Company. 4lLife’s
waiver of any particular breach by a distributor shall not
affect or impair 4Life’s rights with respect to any subsequent
breach, nor shall it affect in any way the rights or obligations
of any other distributor. Nor shall any delay or omission by
4life to exercise any right arising from a breach affect or
impair 4Life’s rights as to that or any subsequent breach.

The existence of any claim or cause of action of a distributor
against 4Life shall not constitute a defense to A4lLife’s
enforcement of any term or provision of the Agreement.

2. Becoming a Distributor

2.1. Reguirements to Become a Distributor. To become
a 4Life distributor, each applicant must:

e Be of the age of majority;

e Reside in the Russian Federation, the Republic of
Kazakhstan, the Republic of Belarus, the Kyrgyz
Republic, or other country officially opened by 4Life
Research Russ;

e  Have a valid passport;

e Submit a properly completed and signed
Independent Distributor Application and
Agreement to 4Life (the Company reserves the right
to reject any applications for new distributorships)
and Purchase a Distributor Kit.

CCbINIKX, He ABAAKTCA YyCaoBUAMMU CornaweHna un He
TONIKYHOTCA KaK TaKOBble.

1.7. Otka3 ot npas. KomnaHuAa HWU nNpu  Kakmx
06CTOATENBCTBAX He OTKa3blBaeTcA OT npaBa TpeboBaTb
cobnoaeHuns CornaweHusa " NPUMEHUMOTOo
3aKOHO4ATENbCTBA, peryavpyolLiero BefeHue
X03AlCTBEHHON paeATenbHocTM. Heucnonb3osaHue A4life
KaKoro-nmbo us npepocrasiaeHHblx CornalieHnem npas uam
NosIHOMOYMI, cnyyaun, Korga 4life He TpeboBana cTpororo
cobnofeHna ANCTPUBBLIOTOPOM KaKux-1nbo obAasaHHocCTel
Unu nonoxeHuit CornaweHusa, a Takxke obbldanM AenoBOro
060poTa MAM HOPMbI MPAKTUKM CTOPOH, MPOTUBOpeYalLme
ycnosuam CornawleHus, He NpeacTaBaloT cobon oTKkas oT
npasa 4life TpeboBaTb HEYKOCHWUTENLHOTO COBAOAEHUS
CornaweHua. OTkas 4Life oT cBoux npaB MOXKeT 6bITb
0dOpMIEH TONIbKO B MUCbMEHHON popMe YNOSTHOMOYEHHbIM
[O/MKHOCTHBIM nuom Komnanun. OTKas 4Llife ot cBomx npas
OTHOCUTENIbHO /1t06Or0 KOHKPETHOrO C/yyas HapylleHuAa
ANCTPNObIOTOPOM CBOMX 0BA3aHHOCTEN He 3aTparMBaeT U He
ywemnseT npas 4Life oTHocuTenbHo Ntob60oro nocaeaytoLLero
CNy4aa HaApyWeHWA, a TaKXKe He 3aTparuBaeT HUKAKUM

obpasom npaB wuan obasaHHocTelt nwboro Agpyroro
AnctpmnbbiloTopa. HWKakas npocpoyka WAM ynylieHue B
KOHTEeKCTe ucnonb3oBaHusa 4life nwobbix cBOMX Mpas,

CBA3aHHbIX C KaKMM-IMBO HapyLUeHWeMm, He 3aTparnsaloT U
He ywemnsawT npas 4life B cBA3M C Tem Ke MAU MHbIM
HapyLlleHnem.

Hannune npeTteH3nit MAM OCHOBaHMI ANA NpeabABAeHUA
anctpmnbbtotopom  ucka npotuB  4life He ABnsetca
OCHOBaHWeM Ana oTKasa 4Life B npuBeseHUn B ncnonHeHune
ntoboro ycnosma nnm nonoxexua CornatieHums.

2. Kak cTtatb guctpubbotopom
2.1. TpeboBaHua K KaHAMpaty  Ha No3nunio

auctpmbbiotopa. YTtobbl cTrathb Auctpubbiotopom A4life,
KaKAblA KAHAUAAT [OJIKEH:

e  6bITb COBEPWEHHONETHUM;

® [OCTOAHHO MPOKMBaTb Ha TeppuTOpUKN Poccuitckon
depepaummn, Pecnybnmkm KasaxctaH, Pecny6auku
Benapycb, Kbiprbiackoit Pecnybnnku mam ctpaHbl,
odnuManbHO OTKpbITOM KomnaHuen «Pop/laiid
Pecepuy Pyccy;

®  MMeTb AeNCTBUTENbHbIV NacnopT;

e npeactasutb A4life npaBuabHO 3anosHeHHoe U
noanuvcaHHoe 3anaBneHue " CornaweHue
Heszasucumoro OuctpubbioTopa (KomnaHus
ocTaBnser 3a Ccoboi nNpaBO OTKAOHATH Nobble
33ABKM Ha Ha3HayeHWe HOBbIX ANCTPUObLIOTOPOB) U
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A person who is recognized as a minor may not be a 4Life
distributor. Distributors shall not enroll or recruit minors
into the 4Life program.

2.2. Inventory and Distributor Kit. No person is required
to purchase A4life products to become a distributor.
However, to familiarize new distributors with 4Life products,
sales techniques, sales aids, and other matters, the purchase
of a Distributor Kit is required. 4Life will repurchase
Resalable kits from any distributor who terminates his or her
Distributor Agreement pursuant to the terms in the “Return
of Inventory and Sales Aids by Distributors” section of these
Policies.

2.3. [Intentionally omitted.]
2.4, Distributor Benefits. Once a Distributor Agreement
has been accepted by A4life, the benefits of the

Compensation Plan and the Distributor Agreement are
available to the new distributor. These benefits include the
right to:

e  Retail 4lLife products, which are described in the
4Life product catalog, and profit from these sales;

e Participate in the 4Life Compensation Plan (receive
bonuses and commissions, if eligible);

e Sponsor other individuals as retail customers or
distributors into the 4Life business and thereby
build a Marketing Organization and progress
through the 4Life Compensation Plan;

e Receive periodic 4Life literature and other A4Life
communications;

e Participate in 4Life-sponsored support service
training, motivational and recognition functions,
upon payment of appropriate charges, if applicable;
and

e Participate in promotional and incentive contests
and programs sponsored by 4life for its
distributors.

npuobpectn Habop anctpmbbioTopa.

Nnuo, sasnatoLLeecs HECOBEPLUEHHONETHUM, HE MOXKET ObITb
auctpubbiotopom  4life.  OuctpubbioTopbl  He  Bnpase
HaHMMATb UKW BOBAEKATb B nporpammy 4life He gocTurwmx
CcoBEpLEHHONETUA AuL,

2.2. ToBapbl _n_Habop anctpubbioTopa 3aKynkKa
npoaykumn 4life gns toro, 4tobbl CTaThb AUCTPUOBLIOTOPOM,
He TpebyeTtca. OpHako, YTOObl O3HAKOMMUTb HAYMHAKOLLUX
AancTtpubbioTopoB ¢ npoaykuueit 4life, TexHonornsmu
NpoAaXKM, MapKeTUHrOBbIMM MaTepuanamu v T.n., Tpebyertca
npuobpectn Habop anctpubbilotopa.  4life  BbIRynuT
MNepenpogasaemble Habopbl y Awboro AMCTpubLIOTOPA,
pactopratowero csoe [AucTpubbioTOpcKoe cornaweHve B
COOTBETCTBUM C YCNOBUAMM pasgena HacTosawen MoanmTnkm
«Bo3BpaT  AMCTPUOBLIOTOPOM  TOBapHbIX  3amacoB  w
MapKEeTUHIOBbIX MaTepManoB».

2.3. [HamepeHHO yaaneHo]

2.4. Mpusunernn auctpubbioTopa. Mocne TOro, Kak
DOuctpubbloTopckoe cornaweHune 6yaetr npuHato A4life,
HauMHaKLWeEMY AUCTPUOLIOTOPY CTAHOBATCA AOCTYMHbI
NbroTbl, NpeaycMmoTpeHHble KoMneHCcauMoOHHbIM NIIAHOM U
OucTpubbloTOpcKMM  cornawieHnem. J1broTbl BKAKOYalOT
npaso

®  OCYWECTBAATb PO3HUYHYKD NPOAANKY NPOAYKLUK
4Life, onucaHHyto B KaTtanore npoayKumm 4life, un
noay4atb NPMbbIIbL OT MPOAANKM;

e yyactBOBaTb B peanusaummn KomneHcauMOHHOro
nnaHa 4life (nony4aTb 60HYCbl M KOMWUCCUM, €Ciun
6yAyT BbINONHEHbI COOTBETCTBYIOWME TpeboBaHNA);

®  CMOHCMPOBATb Apyrux dur3nyeckmx v,
BbICTYNAalOWMX B KayecTBe notpebuteneir wam
AMCTPMObIOTOPOB, BOB/MEKAA WX B KOMMEPYECKYH
peatenbHocTb 4Llife, BbicTpamMBaa Takum obpasom
MapKeTUHIroBYO OpraHM3auMio M MNOAHMMAACL Ha
b6onee BbICOKME CTyneHW, NpenyCMOTPEHHbIe
KomneHcaLMoHHbIM NNaHOM;

®  Mosy4yaTb NepuoaMYecKyto AoKymeHTaumio 4life m
apyrue HpopmaunoHHble coobueHusa 4Life;

®  y4yacTBOBATb B TPEHWHre, opraHMsoBaHHOM 4life ¢
Uenbto  noadepXku  yHKUMA  0bCnyXKuBaHMA,
MOTMBALMM W MNPU3HAHMA  3acayr, YnaaTus
cooTBeTcTBYOLWME cbopbl, €CIM NPUMEHNMO;

®  y4yacTBOBATb B KOHKYpCax, MPOBOAMMbIX C LE/bto
MOBbILLEHMUA CNPOCA UAN CTUMYIMPOBAHUA, @ TaKKe
B Mporpammax, opraHu3oBaHHbix 4Llife ana ceowmx
ANCTpMbbIOTOPOB.
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2.5. Material and Subscription Fee. The term of the
Distributor Agreement is one (1) year from the date of its
acceptance by A4Life. Distributors must renew their
Distributor Agreement each year by paying a material and
subscription fee as determined by the Company on or before
the anniversary date of their Distributor Agreement. If the
material and subscription fee set forth in Official 4Life
Materials is not paid within thirty (30) days after the
expiration of the current term of the Distributor Agreement,
the Distributor Agreement may be canceled; however, in the
absence of extenuating circumstances, all agreements are
renewed under the Automatic Material and Subscription Fee
Program (“AMSFP”). Under the AMSFP, the material and
subscription fee will be deducted from the distributor’s
bonus payment for the anniversary month of the Distributor
Agreement. If the bonus payment's amount does not cover
the material and subscription fee, a debit shall remain
against the distributor’s account.

3. Operating a 4Life Business

3.1 Adherence to the 4life Compensation Plan.
Distributors must adhere to the terms of the A4life
Compensation Plan as set forth in Official 4Life Materials.
Distributors shall not offer the 4Life opportunity through, or
in combination with, any other system, program, or method
of marketing other than that specifically stated in Official
4Life Materials. Distributors shall not require or encourage
other current or prospective customers or distributors to
participate in 4Life in any manner that varies from the
program as set forth in Official 4Life Materials. Distributors
shall not require or encourage other current or prospective
customers or distributors to execute any agreement or
contract other than official 4Life agreements and contracts
in order to become a 4Life distributor.

Similarly, distributors shall not require or encourage other
current or prospective customers or distributors to make
any purchase from, or payment to, any individual or other
entity to participate in the 4Life Compensation Plan other
than those purchases or payments identified as

2.5. Onnata maTepuanos n aboHeHTckad nnata. Cpok
aencrtena AuctpubbloTopcKoro cornawenna — 1 (oauH) rog,
C MOMeHTa npuHATUA ero 4Life. AncTtpubbOTOPLI AOKHbI
npoanesatb [MCTPUOLIOTOPCKOE COrNalleHue exKeroaHo,
on/siaunMBan maTtepuanbl U BHOCcA aBOHEHTCKYH nnaTy, Kak
onpegeneHo KomnaHuweln, He no3gHee ouvepeaHoOW AaThl,

HacTynatoLei yepes rog, nocne 3aK/oYeHus
OunctpubbioTopckoro cornawenua. Ecnm B TeyeHnne 30
(TpMauaTM) AOHelW nNo  UCTEYEHUM  TEKYLLero  Cpoka

[MCTPUBLIOTOPCKOrO COraleHns onaata MaTepuancos w

aboHeHTCKaA  nnaTa, YyKasaHHble B  OduuManbHbIX
maTepuanax 4lLife, He BHeceHbl, [AuncTpubbloTOpCKOE
cornaweHMe MOXeT OblTb MNPEeKpalLeHo; OAHAKo, B
OTCYTCTBME  YBA)KUTENbHbIX MNPWYMH, BCE COrnaleHuA

npoanesaloTcA B pamkax [lporpammbl aBTOMaTMYECKOro
CNUcaHMA onaaTbl MaTepuanoB W abOHEHTCKOM naaThbl
(AMSFP). CornacHo AMSFP onnata MmaTepuanos W
aboHeHTCKas nnaTa BblYMTAlOTCA M3  cymmbl  60Hyca
anctpubbioTopa 3a MecAl, NpeaLecTBYOWMNA NUCTEYEHUIO
cpoka penctemna [ductpubbioTopckoro cornatleHua. Ecam
CyMmbl BOHYca HeAOCTaTOMHO [AMA MOKPbITMA naaThl 3a
matepuanbl M aboHEHTCKOM  nnaTbl, Ha  cuyeTe
AncTpmnbbloTopa ocTaeTcA AebUTopcKas 3340/ KEHHOCTb.

3. Pab6ora 6u3Heca 4lLife

3.1. CobnogeHre KomneHcauMoHHoOro nnaHa _A4life.
OnctpunbbioTopbl LONKHbI cobnoaatb ycnosua
KomneHcauuoHHoro  nnaHa  A4life, MU3N10KEeHHble B
OduumanbHbix  maTepuanax  4life.  OuctpubbioTopbl

06A3yt0TCA He npeanaraTb BO3MOXKHOCTb y4acTusa B 6U3Hece
4life yepes unan B covyeTaHUM ¢ NOOON APYron CUCTEMOM,
NPOrpaMmmon Uan MapKeTUHIoBbIM METOAO0M, Kpome ocobo
oroBopeHHbIx B OduumanbHbix  maTepuanax  4life.
OnctpnbbtoTopbl He TPebyoT OT ApYyrux AeCTBYHOWMX UM
NOTEHLMANbHBIX NOTpebutenen waM  AUCTPUMBBLIOTOPOB
Yy4acTMA M He NOOLLPAIOT UX K y4acTuio B aeAatenbHoctu 4life
HUKAaKMMKW MHBIMW Cnocobamu, Kpome npesycMOTPEHHbIX
NporpaMmmon, u3noxKeHHoW B OduuManbHbIX MaTepuanax
4life. AncTtpubbloTopbl He TPEBYIOT OT APYrMX AEUCTBYOWMX
WUAWM NOTEHUMANbHbIX NoTpebutenen Man AUCTpUBLIOTOPOB
3aK/IIOYEHUA U He NMOOLLPAOT UX K 3aK/JOYEHUIO KAaKUX-TMHB0
COrNalWeHnin WAM  JO0roBopoB, Kpome  oduLMaNbHBIX
cornaweHmn u  porosopos 4life ¢ uenbto cTatb
anctpubbiotopom 4life.

AHanornyHoim obpasom, AncTpubbioTopbl He TpebytoT oT
OPYrUX OeNCTBYIOWMX UKW NOTEHUMANbHbIX NoTpebutenei
WY SUCTPUBBLIOTOPOB 3aKYNOK HU Y KaKUX GU3UYECKUX UK
IOPUOMYECKMX UL, @  TaKXKe BbINAaT  Kakum-1nbo
OU3NYECKUM UK OPUAUYECKUM NIMLAM C LeIblo y4acTus B
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recommended or required in Official 4Life Materials.

3.2. Advertising. All distributors shall safeguard and
promote the good reputation of 4Life and its products. The
marketing and promotion of 4Life, the 4Life opportunity, the
Compensation Plan, and 4Life products shall be consistent
with the public interest, and must avoid all discourteous,
deceptive, misleading, unethical or immoral conduct or
practices. 4lLife specifically prohibits the use of mass
unsolicited telephone autodialing, faxing, e-mail (“spam”),
and “boiler-room” telemarketing operations.

To promote both the products and the opportunity 4Life
offers, distributors must use the sales aids and support
materials produced by 4Life. If 4Life distributors develop
their own sales aids and promotional materials (which
includes Internet advertising), notwithstanding distributors’
good intentions, they may unintentionally violate any
number of statutes or regulations affecting a 4Life business.
These violations, although they may be relatively few in
number, could jeopardize the A4Life opportunity for all
distributors. Accordingly, distributors must submit all written
sales aids, promotional materials, advertisements, websites
and other literature to the Company for Company’s approval
prior to use. Unless the distributor receives specific written
approval to use the material, the request shall be deemed
denied.

3.3. Participation in 4Life’s Corporate Marketing Efforts.
4life encourages distributor participation in the Company’s
marketing efforts, and distributors may submit their
marketing ideas to the Company. Likewise, distributors are
encouraged to participate in all Company-sponsored
telephone calls to interact and share ideas with Company
leadership as well as other distributors. All submissions to

KomneHcaumoHHoM nnaHe 4Llife n He noowpawT UX HU K
KaKMM 3aKyMKam WM BbIMJaTaM, KPOME YKa3aHHbIX B
KayecTBe PEeKOMEHAOBAHHbIX WAM  obs3aTesibHbIX B
OduumanbHbix maTepuanax 4lLife.

3.2. PeknamHas pgesTtenbHocTb. Bce aucTtpubbioTopbl
OXPaHAT U NOAAEP!KMBAIOT 6NaronpuUATHYIO penyTauuto
KomnaHun 4life n ee npoayKumm. Bce MapKeTUHroBble
MEepPONpPUATUA U MEPONPUATUA NO CTUMYJIMPOBAHMIO CNpPOCa
Ha npoAyKLuuio 4life, BO3MOXHOCTHU 4enosoro
coTpyaHuyectBa ¢ 4life, KomneHCauMoOHHbLIM nnaH w
npoaykuma 4life [osKHbI COOTBETCTBOBATL MNYyHANYHBIM
MHTEpecam, a AeATeNbHOCTb M MPAKTUKA NpeacTaBuTenei
KomnaHuu He A0/MKHA HOCUTb OCKOPOUTENbHBIN XapaKTep,
cnocobcTBoBaTb 06MaHy MAM BBOAMTb B 3abnyKaeHue, He
[O/MKHA BbITb HEITUYHOM MM amopanbHoli. KomnaHua 4Life
ocobo oroeBapusaetr  3anpert Ha NCnosib3oBaHue
HecornacoBaHHbIX TenedoHHOro aBToHabopa, paccbinKK Mo
daKcy W 2NEeKTPOHHOM mnouyTe («crnam») WM HEe3aKOHHbIX
Te/NIeMapKeTUHIOBbIX onepaLymi.

Ona  cTMMynvMpoBaHMe  clpoca Ha  MPOAYKUMIO U
NpeanoKeHna o CoTpyaHuuyecTBe AucTpubbioTopbl 4life
[JO/MKHbI  UCMO/b30BaTb MAPKETUHIOBble MaTepuanbl U
Matepuanbl  anAa obopmiIeHUA  TOYEK  MPOAAXM,
npovsseneHHble 4life. B cnyyae pa3paboTku
AncTpubbioTopamm COOCTBEHHbIX MapKETUHIOBbIX
MaTepuanos U maTepuanos ANa CTUMY/ANPOBAHMA cnpoca (B
TOM YMC/ie PEKNAMHbIX MaTepnanos 414 PasmeLLEHNA B CETH
WNHTepHeT), Takue MmaTepuansl, HecmoTpA Ha
[06pocoBeCcTHble  HamepeHusa  AUCTPUOBIOTOPOB, MOTYT
HapywaTtb 6e3 HaNMuMA yMbICa PAS 3aKOHOAATE/IbHbIX UK
HOPMATMBHBIX aKTOB, PEeryinpylolmx aeatenbHocTb 4life.
TakMe HapyweHus, XOTA UYMCAO WX MOXeT 6biTb
He3HaUYUTE IbHbIM, BpeaAT AeAaTeNbHOCTH BCEX
auctpubbiotopos 4life. B cBsAznM ¢ 3TUM AUCTpUBbLIOTOPSI
AO/MKHbI NPEeACTaBAATb BCE MUCbMEHHbIE MapPKEeTUHroBble
maTtepuanbl, Matepuansl AN CTUMYAMPOBaHMA CMpoca,
peKkNamHble MaTtepuanbl, MHOOPMALMOHHOE COAEePHRUMOE
Beb-canToB UM gpyrve nyb/mMKyemble maTepuanbl  Ha
yTBEpKAeHNe KomnaHuM [0 Hayana MX MCMO/Ib30BaHUA.
Ecnm ancTpubLIOTOP HE NOAYYMA NUCbMEHHOe paspelleHune
Ha WCMNONb30BaHWE KOHKPETHbIX MaTepuasnos, ero 3anpoc
CYMTAETCA OTK/IOHEHHbIM.

3.3. Yyactne B MapKeTUHroBol aeatenbHoctu 4life.
4life noowpseT yyactme gUCTPUOLIOTOPOB B MapKETUHIOBOM
peatenbHoctv  KomnaHuu, w  guctpubbioTopbl  MOTYT
nenntbca ¢ KomnaHuen cBOMMM MapKeTUHIOBbIMU MAEAMM.
AHaNoOrMyHbIM obpasom noowpseTca y4yactme
AUCTPMBBLIOTOPOB BO BCEX OPraHM30BaHHbIX KomnaHuel
WHTEPAKTUBHbIX TeNeKOHbEepeHUUAX C Uenblo Nnoaenntbcs
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the Company, including those coming by way of verbal
participation in Company-sponsored telephone calls,
become the property of 4Life.

All Company-sponsored telephone calls are copyrighted
material owned by 4Life and are intended for distributors’
individual use. Any rebroadcast, reproduction or distribution
of this copyrighted material without the express written
consent of 4Life is prohibited.

3.4, Telemarketing Techniques. The use of any
automated telephone solicitation equipment or “boiler-
room” telemarketing operations in connection with the
marketing or promotion of A4Life, its products or the
opportunity, is prohibited.

3.5. Trademarks and Copyrights. The name of 4Life and
other names as may be adopted by 4Life are proprietary
trade names, trademarks and service marks of 4Life. As such,
these marks are of great value to 4Life and are supplied to
distributors for their use only in an expressly authorized
manner. Use of the 4Life name or any form thereof,
including their use as or within Internet domain names, on
any item not produced by the Company is prohibited except
as follows:

Distributor’s Name
Independent 4Life® Distributor

If a distributor uses the name 4Life and/or any of 4Life’s
products in his or her advertising, the distributor must
identify the mark as the property of 4Life. All distributors
may list themselves as an “Independent 4Life Research
Distributor” in the white or yellow pages of the telephone
directory under their own name. No distributor may place
telephone directory display ads using 4Life’s name or logo.
Distributors may not answer the telephone by saying “4Life”,
“4Life Research”, or in any other manner that would lead the
caller to believe that he or she has reached Corporate
Offices of A4Life. Without specific approval of ALife,
distributors may not use “4Life”, “4LifeResearch”, or any

CBOMMM MAesmMM C pyKoBoacTBOM Komnauwn u gpyrumu
anctpmnbbiotopamun. Bce npeactaBneHHble Komnavuu naew,
BK/IlOYaA BbICKa3aHHble B xoAe BepbasbHOro oblieHua BO
BPEMA OpraHU30BaHHbIX KomnaHuel TenekoHdpepeHLMN,
CTaHOBATCA cobcTBEHHOCTLIO 4Life.

Bce TenekoHopepeHuMnm KomnaHuu npepctaBasioT cobol
3alMLLEHHble aBTOPCKUM npasom martepuansl,
npuHaanexawme 4life, n npegHasHayeHbl UCKAOUYUTENBHO

ona NCNONb30BaHUA AncTpubbioTopamm. Nobasn
peTpaHcnaunAa, BOCNPOM3BeAEeHWE WAW PaACMpOCTpaHeHue
3aWMLLEHHbIX  aBTOPCKMM  NpaBoM  maTtepuanos  b6es
OAHO3HAYHOro NUCbMEHHOrO paspelueHuna 4Life
3anpeLLeHbl.

3.4. Mpunemsl TeNIeMapPKETUHTa. 3anpeLeHo
NCnoJsib3oBaHune noboro obopyaoBaHuA ana

HEeCornacoBaHHbIX TeNedOHHbIX 3BOHKOB WMAW HE3aKOHHbIX
TE/NIEMapKETUHIOBbIX OMepauuii B CBA3M C MAPKETUHIOM
4life, ee npoayKUMM WKW  BO3MOXKHOCTEM [A€/10BOro
COTPYAHUYECTBA, @ TaKXKe B CBA3U CO CTUMY/IMPOBAHWEM
cnpoca Ha BbllWenepeyncieHHoe.

3.5. ToBapHble 3HaKK [ aBTOpCKMe npasa.
HaumeHoBaHue 4life u ppyrne HaMmeHOBaHUsA, KoTopble
MOryT bbiTb NpuHATLI 4Life, a TakKe 3aperncTpupoBaHHble
dMPMEHHbIE HAaMMEHOBAHWA, TOBAPHblE 3HAKW W 3HAKM
obcnyxusaHusa 4life. Takue 3Hakm camu no cebe umetrot

6onblwylo UeHHOCTb ana 4life u  npepocrasnatoTca
anctpubbioTopam ona MCNO/b30BaHMA TONbKO
paspeLlueHHbIMU B ABHOWM dopme cnocobamm.

Mcnonb3oBaHne HanmmeHoBaHuA 4life B nwboit dopme, B
TOM YMC/le B Ka4YecTBe JOMEHHbIX UMEH WU/ B UX COCTAaBE, a
TaKXe Ha Ntbom usaennn, He nponsseaeHHoM KomnaHuen,
3anpeLaeTca, 33 WCKIIOYEHMEM  WUCMNO/Nb30BaHUA B
cneaytouen popme:

Nmsa amctpubbloTopa
Hezasucumeblii guctpubbiotop 4Life®

Echn anctpubbloTop UCNosb3yeT HanmmeHoBaHue 4life u
(nnn) nboro n3 npoayktos 4life B cobCcTBEHHOM pekname,
HeobXxoAMMO  yKasbiBaTb, YTO COOTBETCTBYIOWMIN 3HAK
asnaetca cobctBeHHocTbio 4life. Bce aucTpubbrOTOPDI
MMeIoT NPaBO BHECTU CBOM AaHHbIe B OTKPbITbIE U 3aKPbITble
TenedpoHHble CNPaBOYHUKU NOJ, COOCTBEHHBIM MMEHeM C
nometkon «HesaBucumsbii anctpubbiotop 4Life Research».
OnctpnbbioTop He BnpaBe pasmelwatb B TenedOHHbIX
CNPaBOYHMKAX PeKNamHble 06bABAEHMA C UCNOb30BAHUEM
HaumeHoBaHWA uau norotuna 4life. OAuctpubbioTopbl He
BNpaBe oTBeYaTb Ha TenedoHHble 3BOHKK cnoBamu «4Lifen,
«4Life Research» n KakMm-nnMbo MHbIM 0BpPa3om, KOTOpbIl
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other trademark owned by Company in any other manner in
URLs that would lead a consumer to believe that the URL is a
4life website. Distributors may not produce for sale, or any
other purpose, any recorded Company events and speeches
without written permission from 4Life; nor may distributors
reproduce for sale or for personal use any recording of
Company-produced audio or video tape presentations.

In accordance with a distributor’s strict adherence to the
foregoing instruction on the use of 4Life’s trademarks, 4Life
grants to each distributor so adhering, a nonexclusive license
to use said marks. Said license may be revoked at any time
at the discretion of 4Life.

3.6. Media and Media Inquiries. Distributors must not
attempt to respond to media inquiries regarding 4lLife, its
products, or their independent 4Life business. All inquiries
by any type of media must be immediately referred to
4Life’s Corporate Offices.

3.7. Business Entities. A company, partnership or other
commercial legal entity (collectively referred to in this
section as a “Business Entity”) may apply to be a 4lLife
distributor by submitting business entity information along
with copies of its Certificate of State Registration, up to date
Charter or, in case of partnership, Foundation Agreement
(these documents are collectively referred to as the “Entity
Documents”) to 4Life. A 4Life business may change its status
under the same Sponsor from an individual to a partnership,
company or other commercial legal entity, or from one type
of entity to another. To do so, the distributor(s) must
provide the Entity Documents to 4Life. The Distributor
Application must be signed by all of the shareholders
(participants) or partners. Shareholders (participants) of the
Business Entity are jointly and severally liable for any
indebtedness or other obligation to 4Life.

MOr 6bl NPUBECTU 3BOHALLENO K 3aK/AOYEHMUIO, YTO OH UAU
OHa MO3BOHWAW B OfMH M3 oducoB KomnaHuum A4life.
OunctpubbioTop He BnpaBe, 6e3 ocoboro paspelwweHus 4life,
ucnonb3osatb 4Life, A4LifeResearch n nwbble apyrue
npuHagnexawme KomnaHWM TOBapHble 3HAKM HUKAKUM
MHbIM 06pasom B coctaBe URL, Tak 4yTobbl noTpebutesnb
pewunn, 4To no ykasaHHomy URL pacnonaraetca seb-cait
4life. OncTpnbbIOTOP HE NPOMU3BOAUT HU ANA NPOAANKN, HU C
KaKUMW-TMOBO  MHBIMM  LUENAMU  HUKaAKWE  3anucaHHble
meponpuATMAa KomnaHuu u BbicTynaeHna 6e3 NMCbMeHHOro
paspewenua 4life; ancTpmbbioTop TakKe He Bhpase
BOCNPOU3BOAUTL ANA NPOAANKM WAU ANA UCNONb30BAHUA B
JINYHbBIX LeNAX HUKAKMe 3anmcK nponsseneHHbIXx KomnaHue
ayavo- 1 BUAEONpPe3eHTaLNUN.

Mpy ycnoBuM CTpOroro cobaoAeHUs AUCTPUBLIOTOPOM
NPUBEAEHHbIX BbIWE MHCTPYKUUIA MO  WUCMONb30BaHMUIO
TOBapHbIX 3HaKoB 4Life, KomnaHua NnpeaocTaBAAeT Kaskaomy
cobnogarowemy ux AUCTPUBLIOTOPY HEUCKNHOUUTENBHYIO
NMUEH3MIO Ha WCNONb30BaHME BbllEYKa3aHHbIX 3HAKOB.
MpeaocTaBneHHas AMUEH3MA MOXeT b6biTb OTO3BaHa B
Noboit MOMEHT Ha ycmoTpeHue 4life.

3.6. CpepncTtBa maccoBoi MHbopmauun n 3anpocsl CMHN.
OnctpnbbioTopbl HE J0MXKHbBI OTBEYATb Ha 3aMpoChl CPEACTB
maccoBol uHbopmaumm no nosoay 4life, ee npogykunmn nam
cBoero HesaBucumoro 6usHeca A4life. Bce 3anpocbl ot
ntoboro poga CMW cnepyeT HesamenMTENbHO HanNpaBAATb
B KOpnopaTtusHble opuchl 4Life.

3.7. Xo3ANCTBYIOLWNE  CYOBEKTbI. Xo3salcTBeHHOEe
ob6lLecTBO, TOBAPWULLECTBO WM MHOE KOMMEpPYecKoe
IopuanYeckoe nuLo (MMeHyemble COBMECTHO B TeKcTe
HacToAlLero pasgena «Xo3sanucTeyowme cybbeKTbl») BNpase
nogatb 3asBKy Ha nosuuuio aucTpubbloTopa  A4life,
npeacrtasus 4Life tHbopmaumio o xo3aiCTBYOWEM CybbeKTe
N NPUIOKNB K HEl Konuu CBMAETENbCTBA O perucrpauuu,

AeNcTBylolWed  pedakuuu  ycTasa  WAW, B Caydae
TOBapPULLECTBA, yypeauTesibHOro  4orosopa (Takne
[OKYMEHTbl [a/lee MMEHYIOTCA COBMECTHO «J[lOKYMEHTbI

XosancTeylowero cybbekta»). busHec 4Life moxeT M3meHUTb
CBOW CTaTyc, OCTaBasCcb MOJ, PYKOBOACTBOM TOMO e

CnoHcopa, C ¢uM3MYEeCKoro /Mua Ha XOo3AWCTBEHHOE
TOBApMLLECTBO, ObOLWECTBO WAM  UMHOE KOMMEpYecKoe
IopuanYecKkoe MLO, UM C OOHOrO BMAA XO3ANCTBYIOLWLENO
cybbekta Ha gpyron. [Ona  3Toro  AMCTpubbIOTOPY
HeobxoaAnmMo npeacTaBuTb 4Life JOKymMeHTbI
xo3ancTeytowero cybbekTa. 3asBneHne AUcTpubblOTOpa
OOMKHO  BbITb  MOAMMCAHO  BCEMM  aKLMOHEpPamM
(yyacTHMKamn) nnu TOoBapULLAMU. YYacTHUKM

XosancTeylowero cybbekta COBMECTHO HECYT CO/MAAPHYHO
OTBETCTBEHHOCTb 3a /0bble 3340/KEHHOCTM W Apyrue
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3.8. Changes to the 4Life Business. Distributors must
immediately notify 4Life of all changes to the information
contained on his or her Distributor Agreement. Distributors
may modify their existing Distributor Agreement by
submitting a written request, a properly executed
Distributor Agreement, and appropriate supporting
documentation.

3.9. Addition of Co-Applicants. When adding a co-
applicant (either an individual or a business entity) to an
existing 4Life business, the Company requires a written
request as well as a properly completed Distributor
Agreement containing the applicant’s and coapplicant’s date
of birth and passport data. To prevent the circumvention of
the “Sale, Transfer or Assignment of 4Life Business” section
(regarding transfers and assignments of 4Life business), the
original applicant must remain as a party to the original
Distributor Agreement. If the original distributor wants to
terminate his or her relationship with the Company, he or
she must transfer or assign his or her business in accordance
with the “Sale, Transfer or Assignment of 4Life Business”
section of these Policies. If this process is not followed, the
business shall be cancelled upon the withdrawal of the
original distributor. Please note that the modifications
permitted within the scope of this paragraph do not include
a change of sponsorship. Changes of sponsorship are
addressed in “Change of Sponsor” section of these Policies
and Procedures.

There is a RUB 1,640.00 fee for each change requested,
which must be included with the written request and the
completed Distributor Agreement. 4Life may, at its
discretion, require  notarized documents  before
implementing any changes to a 4Life business. Please allow
thirty (30) days after the receipt of the request by 4Life for
processing.

3.10.  Change of Sponsor. The transfer of a 4Life business
from one Sponsor to another is rarely permitted. Requests
for change of sponsorship must be submitted in writing to
4life’s Corporate Offices, and must include the reason for
the transfer. Transfers will only be considered in the
following three (3) circumstances:

obsszatenbcTea nepep, 4life.

3.8. M3meHeHWe gaHHbix 6busHeca 4life. Auctpubototop
[O/KEH He3amenauTenbHo ysegomutb 4life obo Bcex
N3MEHEHMAX AaHHbIX, COAepKaWMXCA B AUCTpUObIOTOPCKOM

cornalleHuu. OnctpubbioTop Bnpase NU3MEHUTb
AeNcTeylouee AnctpubbloTopckoe cornalleHue,
NpeacTaBMB  MUCbMEHHOE  3asB/ieHue, OpopMIeHHOE

OO/KHBbIM  06pa3om  [UCTpUOLIOTOPCKOE CcornalleHne W
HaZ/1eXKallyto NoATBEPKAAIOLLYI0 LOKYMEHTAUMIO.

3.9. JobasneHne AononHuTeNbHbIX 3aasuTteneir. [pu
AobasneHMn AononHWUTeNbHOro 3asasuTens (dusmuyeckoro
VLA WUAM XO3AWCTBYIOLLErO CYyb6beKTa) K CyLLecTByoWwemy
6usHecy 4Life KomnaHua TpebyeT HanpaBWUTb MUCbMEHHOE
3aAB/MIEHME, a TaKXKe 3anojJIHEHHOEe [ONXKHbIM 06pasom
OnctpnbbioTopcKoe — cornalieHwe,  cogepkaliee  AaTty
POXAEHMA W  NAcnopTHble  [AaHHble  OCHOBHOTO U
JOMNONHUTENbHOrO 3assBuTeneil. Bo u3bexkaHue ob6xoaa
nonoxeHni pasgena «Mpoparka, nepegayva, YcCTynka
6usHeca 4Life» (Kacatowmxca nepegaum u ycTynkm busHeca
4life) ocHOBHOI 3aABUTENb [O/MKEH OCTaBaTbCS CTOPOHOWM
nepBoHaYanbHOro [AucTpubbloTopcKoro cornawenun. Ecau
nepBOHaYasibHbIM  AUCTPUOLIOTOP HaMepeH MpeKkpaTUTb
oTHoweHuA ¢ KomnaHuel, OH JO/MKeH nepefatb WAU
ycTynuTb cBOM 6M3HEC B COOTBETCTBMM C pa3gesiom
«Mpoparka, nepegaya, yctynka bmusHeca 4life» HacTtoawen
MonuTtukn. B cnyyae HecobnopeHWAa nNpesycMOTPEHHbIX
COOTBETCTBYIOWMM Mpoueccom npasun  6usHec 6byger
NpeKpaLLeH B C/ly4ae NpekpaleH1sa Aen ¢ NepBOHaYaNbHbIM
auctpubbiotopom. Cneayet 06paTUTb BHMMAHME, 4YTO K
paspeleHHbIM B COOTBETCTBMM C HACTOALMM MYHKTOM
M3MEHEHMAM He OTHOCUTCA CMeHa cnoHcopa. 06
M3MEHEHUN CroHcopa rosopuTcA B pasgene «CmeHa
cnoHcopa» HacTosAwen NoANTUKM.

3a Karkgoe u3meHeHMe B3MMaeTcA naaTta B pasmepe 1 640
pybnen, KoTopyto cnesyeTr NPUAOKUTb K MUCbMEHHOMY
3aABNEHUI0 M 3anosiHeHHomy  AucTpubbloTopckomy
cornawenuto. 4Life BnpaBe, Ha cobCTBEHHOE YCMOTpPEHME,
notpeboBaTb [0 BHECEHUA KaKUX-IMOO W3MEHEHUI B
napameTpbl 6u3Heca 4Life npeaocTaBneHma
COOTBETCTBYIOLLMNX [OKYMEHTOB, 3aBEPEHHbIX HOTAPWUYCOM.
30 (Tpnauatb) AHel ¢ MOMEeHTa nony4yeHus 3assneHua 4life
OTBOAATCA Ha ero o6paboTKy.

3.10. CmeHa CnoHcopa. PaspeweHuMe Ha nepepavy
6usHeca 4life or ogHoro CnoHcopa  Apyromy
NpeaoCcTaBAAETCA B UCKNIOYUTENbHBIX C/y4asax. 3aAaBaeHus
Ha CMeHYy CNOHcopa cneayeT NPeACTaBAATb B NMCbMEHHOM
dopme B KopnopatusHbit odpuc 4life, n B Kakgom Takom
3aAB/NIeHMM [O/IKHA ObiTb YKasaHa MNpPUYMHA CMEHbI.
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3.11.

Within ten (10) days of the enrollment date, the
distributor seeking to transfer submits a properly
completed Sponsorship and Enroller Transfer Form
which includes the signature of the distributor
seeking to transfer, the signature of the original
Sponsor, and the signature of the original Enroller;

In cases involving fraudulent inducement or
unethical sponsoring, a distributor may request that
he or she be transferred to another organization
with his or her entire Marketing Organization intact.
All requests for transfer alleging fraudulent
enrollment practices shall be evaluated on a case by
case basis, and must be submitted to the Company
in writing within sixty (60) days from the enrollment
date. The request must include a detailed
description of why the distributor believes his or
her enrollment was fraudulently induced; or

The distributor seeking to transfer submits a
properly completed and fully executed Sponsorship
Transfer Form which includes the written approval
of all parties whose income will be immediately
affected by the transfer. Photocopied or facsimile
signatures are not acceptable. All distributor
signatures must be notarized. The distributor who
requests the transfer must submit a fee of RUB
3,280.00 for administrative charges and data
processing. Transferring distributors must allow
thirty (30) days after the receipt of the Sponsorship
Transfer Forms by 4Life for processing and verifying
change requests. A transferring distributor’s
downline shall remain in the original genealogy and
shall not be moved with the transferring distributor;
however, 4Life reserves the right to make Downline
genealogy changes at its discretion for reasonable
business purposes.

Cancellation and Re-Application. A distributor may

BO3MOXKHOCTb Nepepaynm pPaccMaTpPUBaeTcas TO/bKO B 3
(Tpex) cnyyasx:

3.11.

B TeyeHne 10 (mecatn) gHen c patbl perMcrpaymm
3anpalumBatoLwmi nepegavy AnCcTpmbbioTop
npeacrasnset 3aM0JIHEHHYO Hagnexawmm
obpasom popmy «3anaBneHne o cmeHe CrioHcopa U
WHponnepa», NOAMUCAHHYID  AUCTPUOLIOTOPOM,
3anpalwuBaloWMM nepegady, nNepBOHAYasbHbIM
CnoHcopoM ¥ nepBOHaYasbHbIM  MHpoanepom
IMLLOM.

B cny4anx, cBA3AHHbIX C NPUBJIEYEHNEM K YYACTUIO
06MaHOM WM HE3TUYHBIM NOBEAEHNEM CMOHCOPA,
anctpubbioTop Bnpase notpeboBaTb nepesBoga B
OPYTyl0  OpraHM3aumio €  COXpPaHEHMEeM  ero
cobcTBEHHOM MapKeTuHrosom opraHusauuu.
Kaxgblh  3anpoc Ha nepesBos, B KOTOPOM
OTMeYaeTcs  MPaKTMKa  MOLIEHHMYecTBa  Npu
perucrpaymm npeTeHAeHTOB, oueHuBatoTCA
OTAENbHO W [J0/KeH ObiTb  npeactaBieH B
KomnaHuio B nucbmeHHOM Buae B TeyeHue 60

(wectnpecatn) paHeld ¢ paThl  perucTpaumu
npeteHaeHTa. B 3anpoce [0MKHO COAEPXKATbCS
noapobHoe onucaHWe MPUYMH, MO  KOTOPbIM

ANCTPUBBIOTOP CcuMTaeT, 4yTo b6bin npuBiedYeH K
Y4acCTUIO MOLLIEHHUYECKUM 06pasom.

OuctpubbioTop, obpalyatowmiica no  nosoay
nepefayv, NPeAcTaBAAET 3aNONHEHHYIO AO/MKHbIM
obpasom W MNOAHOCTbIO oOdopmaeHHy dopmy

«CmeHa CrnoHcopa», KoTopas [AO/KHa  ObiTb
yTBEPXKAEHA NMUCbMEHHO BCEMW CTOPOHAMM, A0XOJ,
KOTOpbiX 6ydeT  HenocpeAcTBEHHO  3aTPOHYT
nepegayen. doTokonuu noanucemn 7
daKCcMMUAbHbIE NoAMNUCKM He npuHMMmaloTca. Bce
nognucu  AUCTPUMObLIOTOPOB  [OJIXKHbI 6bITb
3aBepeHbI HOTapPUYCOM. 3anpalwunBaroLLmi

nepegavy gucTpmboroTop Ao/KeH ynaatutb 3 280
pybneli B KayecTBe af4MUHUCTPATUBHOIO cbopa 1 3a
06paboTKy AaHHbIX. 3anpocuBWwMM nepenady
anctpubbioTtopam  cnegyet  ydectb, u4to 30
(TpMauaTb) AHeNM ¢ MomeHTa noayyveHua ¢Gopmbl
«CmeHa CnoHcopa» KomnaHuel 4Life otBogATca Ha
06paboTKy WM MNPOBEPKY 3anpocoB Ha BHECEeHWe
U3MEHEHUN. HuxkecToAwwan opraHusauus
nepesoAnMoOro anctpmbbioTopa coxpaHaeT
nepBOHaYa/IbHYIO CTPYKTYpPy M He nepemelyaeTca
BMeCTe C HUM; ogHako, 4Life coxpaHseT 3a coboit
NpaBo BHECTU M3MEHEHUA B CTPYKTYpy Ha
COb6CTBEHHOE YCMOTPEHME B Lenax pasymMHoOro
BeAeHus aen.

CornaweHua 4

MNpekpauweHue NOBTOPHOE
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legitimately change organizations by voluntarily canceling his
or her 4life business and remaining inactive (i.e., no
purchases of 4Life products for resale, no sales of 4life
products, no sponsoring, no attendance at any A4life
functions, participation in any other form of distributor
activity, or operation of any other 4Life business) for six (6)
full calendar months. Following the six-month period of
inactivity, the former distributor may reapply under a new
Sponsor.

3.12. Indemnification for Unauthorized Claims and
Actions. A distributor is fully responsible for all of his or her
verbal and/or written statements made regarding 4Life
products, and the Compensation Plan which are not
expressly contained in Official 4Life Materials. Distributors
agree to indemnify 4Life and hold it harmless from any and
all liability including judgments, civil penalties, refunds,
attorney fees, court costs or lost business incurred by 4Life
as a result of the distributor’s unauthorized representations
or actions. This provision shall survive the cancellation of a
distributor’s Distributor Agreement.

3.13. Product Claims. No claims as to any products
offered by 4Life may be made except those contained in
Official 4Life Materials. In particular, no distributor may
make any claim that 4Life products are useful in the cure,
treatment, diagnosis, mitigation or prevention of any
diseases. Such statements can be perceived as medical or
drug claims.

3.14. Income Claims. In their enthusiasm to enroll
prospective distributors, some distributors are occasionally
tempted to make income claims or earnings representations
to demonstrate the inherent power of network marketing.
This is counterproductive because new distributors may
become disappointed very quickly if their results are not as
extensive or as rapid as the results others have achieved. At
4Life, we firmly believe that the 4Life income potential is
great enough to be highly attractive, without reporting the

3aABneHne. [UCTpUBLIOTOP BNpPaBe CMEHWUTb OPraHU3aLMIo
Ha 3aKOHHOM OCHOBaHWM, [A06POBOSILHO MpPEKpPaTUB
neatenbHocTb cBoero 6usHeca 4life wu  ocraBasch
HEaKTUBHbIM (TO ecTb He 3akynas npoaykuuio 4life ans
nepenpoaaku, He OCYLLECTBAAA NpoAaxy npoaykumu 4life,
He OCyLLeCTBAAA CNOHCOPCTBA, He BbiNoAHAA GyHKUnA 4Life
M He yyacTBYs HM B KaKoh uMHOM ¢dopme B
ONCTPUOBbIOTOPCKOM AeATenbHOCTM uan B pabote noboro
apyroro 6usHeca 4Life) B TeuyeHne 6 (wectu) MOAHbIX
KafeHaapHbix mecsues. o McTeYEHUU LIECTUMECSAYHOTO
nepuoga OTCYTCTBMA aKTUBHOCTU ObIBWINIA AUCTPUBbLIOTOP
BMNpaBe CHOBa NOAaTb 3afB/IEHWE O BK/OYEHUW €ro B
opraHusaumio apyroro CnoHcopa.

3.12. Bo3meuleHne yuiepba, BO3HMKLIEr0O B CBA3U C
HECAHKLIMOHWPOBAHHLIMW _ 3aABNEHUAMU W AENCTBUAMM.
OnctpnbbioTop HeceT BCHO MOJIHOTY OTBETCTBEHHOCTM 3a
CBOW YCTHble W TMUCbMEHHble 33afAB/ieHMA MO nosoay
npogoykumn 4Life n  KomneHcauuMoHHOro nnaHa, He
cogepawpmecas B ABHOM ¢dopme B OduuManbHbIX
maTepuanax 4Life. OnctpumbbioTopbl cornalaroTeA
orpaxaatb 4life ot Bceit u ntobolk OTBETCTBEHHOCTU, B TOM
yncne CBA3aHHOM €  CcyAebHbIMM - peleHuamu,  oT
rPakAaHCKO-NPaBOBbIX CaHKLMI, 0683aTenbCTB NO BO3BPaATy
LEHEXHbIX CpeacTs, CTOMMOCTUM  HOPUOMYECKUX  YCAYT,
cyAebHbIX U3AEeprKeK M YNyLWEeHHOW BbIroAbl, BO3HUKLLMX Y
4life B pesynbrTaTe HECAHKLUMOHMPOBAHHbIX 33ABNEHUN U
OENCTBUN  JUCTPUOLIOTOPA, M KOMMEHCMPOoBaTb yLiepb,
NMOHECEHHbIN B CBA3M C BbllenepeyncaeHHbiM. Hactosauwee
No/NIOXKEHWEe OCTaeTcA B CUNe B CAyvyae MpeKpalleHua
anctpnbbtoTopom AncTpnbbiOTOPCKOro CornalleHus.

3.13. 3anpeTr  3aABNEHMW MO NoBOoAY NPOAYKUMW.
UcKknovaoTca  Kakue-nmbo  3anABAEHMA MO MOBOAY
npeanaraemont 4Life npoaykumu, Kpome cogepikalumxca B
OduumanbHbix matepmanax 4Life. B yacTHOCTM, HU oAMH
AnCcTpmbbloTop He BnpaBe AenaTb Kakne-nnbo 3asBfieHua o
ToM, 4TOo npoaykumsa 4life npurogHa Ana u3neyeHwus,
Tepanuu, AWArHOCTUPOBAHMA, CMAFYEHUA CUMNTOMOB W
NPodPUNAKTUKM KaKnX-NMbo 3abonesaHnin. Takme 3asBieHMUA
MOTYT ObITb BOCNPUHSATLI KaK 3asiBIEHMA O MEANLNHCKUX UK
NleKapCTBEHHbIX NpenapaTax.

3.14. 3aaBneHna o paoxoje. Ctpemacb npusaeyb
NOTEHUMANbHbBIX YY4ACTHUKOB, HEKOTOopble AUCTPUObLIOTOPDI
NbITAlOTCA AenaTb 3anABAEHMA O AOXO0A43aX MAM npubbiau,
4yTobbl  NPOAEMOHCTPUPOBATL  OFPOMHbIE  BHYTPEHHMUE
BO3MOHOCTU CETEeBOro MapKeTuHra. Takoe npoBegeHune
KOHTPNPOAYKTUBHO, TaK KaK HOBble AUCTPUOLIOTOPLI MOTyT
ObICTPO  pa3oyapoBaTbCs, €CAM  MONyYeHHble UMUK
pe3ynbTaTbl OKaXyTCA He TaKMMM BMEYaTAAWMMU U
6bICTPbIMM, KaK pe3ynbTaTbl, KOTOPbIX yAanocb [obutbca

Page / Ctp. 18 of 43




S
e

(o

TOGETHER, BUILDING PEOPLE"

earnings of others.

While distributors may believe it beneficial to disclose the
earnings of themselves or others, such approaches have
legal consequences that can negatively impact 4Life as well
as the distributor making the claim unless appropriate
disclosures  required by law are also made
contemporaneously with the income claim or earnings
representation. Because 4Life distributors may not have the
data necessary to comply with the legal requirements for
making income claims, a distributor, when presenting or
discussing the 4Life opportunity or Compensation Plan to a
prospective distributor, may not make income projections,
income claims or disclose his or her 4Life income (including
the showing of bank statements).

3.15. Commercial Outlets. 4Life strongly encourages the
retailing and selling of its products through person to person
contact. However, the Company recognizes that some
distributors may find that selling products from small retail
outlets may be beneficial. Therefore, distributors may sell
4Life products in small, individually owned retail outlets.
4Life products may not be sold in department stores, chain
or franchised retail outlets, mass merchandising outlets, or
any retail location with two thousand (2,000) square feet or
more of retail space. Distributors must obtain written
authorization from 4Life prior to selling any 4Life products in
a retail outlet, and 4Life retains the discretion to restrict its
products from being sold in any retail location which it does
not deem acceptable.

3.16.  Trade Shows, Expositions and Other Sales Forums.
Distributors may display and/or sell 4Life products at trade
shows and professional expositions. Distributors may not
display and/or sell 4Life products at swap meets, garage
sales, flea markets, farmer’s markets or Internet auction
sites without the prior written consent of the Company.

apyrum. Mbl TBEpPAO BEPMM, UYTO MOTEHLMAN W3BJAEYEHMUS
poxoga npwu  pabote c  4life pgoctaToyHO BEAMK U
npuBaeKkaTeneH, W HeT HeobxogumocTn coobwatb o
[,0X043aX APYrUX Aunl,

OnctpnbbioTopaM MOXKET NOKA3aTbCA BbIFOAHbIM PACKPbITh
MHPOPMALMIO O CBOMX WAM YYKWUX [0X0AaX, HO TaKoM
NoAX0Z MOXKeT UMEeTb MpPaBoBble NOC/NeACcTBUA, CNOCODOHbIe
OKasaTb OoTpuuaTenbHoe BAMAHME Ha 4life u Ha nogaswero
3aAB/IeHNe  AUCTpubbloTOpa, €can  OAHOBPEMEHHO ¢
33AB/IEHUAMM O A0X0A4e WUAM Npubblan He npefcTaBAdeTcA
COOTBETCTBYOLWAA npeaycmoTpeHHas 3aKOHOM
nHpopmauma. MoCcKoNbKY B pacnopakeHnn anctpmnbbioTopa
4lLife MoxKeT He 6biTb [AaHHbIX, HeobxoAumbIXx ANA
cobnoaeHns TpeboBaHNIM 3aKOHOLATENLCTBA K 3aABEHUAM
0 pJoxoae, OUCTPUOLIOTOP, ObCyXKAas WAM NpeacTasnnn
nepcneKkTMBbl COTpygHMYecTBa waM  KomneHcauMOHHbIN
nnaH 4life noTteHuwanbHoMy AMCTpMOLIOTOPY, He BrMpaBse
Aenatb MNPOrHo3bl W 3afAB/E€HMA NO NOBOAY BO3MOXHbIX
[OX0/l0B, @ TaKXKe pacKpbliBaTb CBOM A0X0A4 OT paboThl ¢ 4Life
(B TOM Yncne gemoHcTpUpyn 6aHKOBCKUE BbIMUCKM).

3.15. ToproBble TOYKM. 4life BcAvYeckn nooupset
PO3HWMYHYIO NPOAAXKY CBOEN NMPOAYKUMMU C UCMONb30BaHMEM
NNYHBIX KOHTaKkToB. OpHako KomnaHuA npusHaer, 4To
HeKoTopble AUCTPUMOLIOTOPLI MOTYT MOCYMTaTb BbIFOLHOM
npoAaKy NpoAyKuumn Yyepes Hebo/ibluMe TOProBble TOYKK. B
CBA3M C 3TUM AUCTPMObIOTOpPaM paspellaeTcs NponaBaTb
npoaykumio  4Life B  HebonblMX  NpUHaAANENKALLUX
dU3MYeCKMM NMLaM PO3HUYHBIX MarasuHax. [pogyKkuuio
4life 3anpewaeTtca npogaBaTb B YHWBEpPMarax, TOProBbixX
CeTAX, PO3HMYHbIX MarasnHax, paboTalLmMX N0 KOHLLeCcUu,
MarasmHax, TOpPrytLmMx ToBapamm MaccoBOro notpebaeHus,
a TaKXe /obblXx pPO3HMYHbIX MarasMHax C TOProBoW
naowaapto 2 000 KB. meTpoB U 6onee. Mpexae yem HayaTb
npodaxy Kakon-nmbo npoaykuum 4life B posHUYHOWN
TOProBOW TOYKE, AUCTPUOBLIOTOPY HEOoBXOAMMO MNOAYYUTL
nucbMeHHoe paspelleHue 4life, a 4Life octaBnser 3a coboit
NnpaBo Ha COBCTBEHHOE YCMOTPEHME OrpPaHUYUTb MPOAANKY
CBOEl NPOAYKUMM B PO3HUYHbBIX TOPrOBbIX TOYKAX, KOTOpbIEe
He cYnTaeT NoAXO4ALLMMM.

3.16. OTpacneBble BbICTABKWU, 3KCMO3ULMU U BbICTABKU-
ApMapku.  AnctpubbioTopbl BnpaBe BbLICTABAATL M (Maun)

npogasath npoaykumio 4life Ha oTpacnesbix BbiCTaBKax M
cneunanmsnpoBaHHbIX BbICTaBKax-ApMapKax.
OncTpubbloTopam  3anpelwiaeTcs  BbICTaBAATb U (M)
npogaBaTth Kakylo-1Mbo npoaykumio 4life Ha pomaluHux
pacnpoga)kax  MMyLLecTBa, rapaskHblX  pacrnpopakax,
«BNOWNHBIX PbIHKax», GepPMEPCKMX PbiHKax M caifTax ans
NHTepHeT-ayKuMoHOoB 6e3 npeaBapuTesIbHOro MUCbMEHHOro
paspeleHna KomnaHuu.
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3.17. Conflicts of Interest / Non-solicitation.  4Life
distributors are free to participate in other multilevel or
network marketing business ventures or marketing
opportunities. However, during the term of this Agreement,
distributors may not recruit other 4life distributors or
customers for any other multilevel or network marketing
business. During the term of this Agreement and, for a
period of six (6) months following the cancellation thereof, a
distributor or former distributor may not recruit any 4Life
distributor or customer for another multilevel marketing
business. Because network marketing is often conducted
over the telephone and via the Internet through networks of
individuals in many various countries, any narrow
geographic limitation on the scope of this non-solicitation
policy would render it ineffective. Therefore, this policy shall
apply to all countries where 4Life is officially open for
business. The term “recruit” means actual or attempted
solicitation, enrollment, encouragement or effort to
influence in any way, either directly or through a third party,
a 4Life distributor or customer to enroll or participate in
another multilevel marketing, network marketing or direct
sales opportunity. If the distributor or former distributor
directly or indirectly responds to an inquiry by a A4lLife
distributor, this also constitutes recruiting.

Distributors may not display 4Life products with any other
non4life products. If operating from a physical retail
location, 4Life products must be displayed separately from
non-4Life products. Distributors may not offer the 4Life
opportunity or products to prospective or existing customers
or distributors in conjunction with any non4life program,
opportunity or product. Distributors may not offer any non-
4life opportunity or products at any 4Life-related meeting,
seminar or convention.

3.18. Downline Activity Reports. All Downline Activity
Reports and the information contained therein are
confidential and constitute proprietary business trade
secrets information belonging to 4Life. Downline Activity
Reports are provided to distributors in strictest confidence

3.17. KOHOAUKT WMHTEepecoB, 3anpeT Ha BOBJeYEHUE
ONCTPUObLIOTOPOB M MOKynaTenen B AeATeNbHOCTb APYruX
KomnaHuih. [AuctpubbioTopbl 4life Bnpase y4yactBoBaTb B
pabote ApyrMx npeanpuATAA  MHOFOYPOBHEBOIO UM
CETEeBOro MapKeTuHra. OAHAKO B TeYEHWe CPOKa AencTBuA
CornaweHuna AUCTpuMbbIOTOPbI He BhpaBe MpPUBAEKaTb
Apyrux guctpubbioTopoB MaM nokynatenei 4life K pabote
APYrMX nNpeanpuaTMi  MHOTOYPOBHEBOTNO WM  CETEBOro
MapKeTuHra. B TeyeHne cpoka pgewctema CornalieHna u 6
(wectn) mecsaues nocne ero NpekpalieHUs AUCTpUBbLIOTOP
UK GbIBLLIMI ANCTPUOBLIOTOP He BNpaBe NpuBAEKaTb KAaKOro-
nmbo guctpubbioTopa wam nokynatensa 4life kK pabote
APYrMX nNpeanpuaTUii  MHOTOYPOBHEBOMO WM  CETEBOro
MapKeTuHra. [OCKONbKY  CETEBOM  MAPKETUMHI  4acTo
ocywiecTeaseTca no TenedoHy 1 yepes ceTb MHTEpHET cpeam
dOU3NYECKUX L, NPOMKMBAKOLLMX B Pa3HbIX CTPaHax, Kakue-
nmMbo reorpaduyeckme orpaHumyeHus cohepbl NPUMEHEHUS
W3/I0’KEHHOM NMOMUTUMKKM 3anpeTa Ha npue/iedyeHne K pabote
npeacrasaAoTca  HeuenecoobpasHbimu. CnefoBaTenibHO,
OEeNCTBUE MONUTMKM B 3TOM 061acTM pacnpocTpaHAeTcs Ha
BCE CTpaHbl, rge oduuManibHO BeOET KOMMEPYECKYHO
neatenbHoCcTb KomnaHusa 4life. TepmuH  «npuBnexkatb»
O3HayaeT MpoBeAeHWe WAW  MOMbITKY  NPOBEAEHUS
NneperoBopoB, PerucTpauuio, MooWpeHne WAN  MNOMbITKY
NoBANATL MHbIM 0BpPa3om, MPAMO UM Yepe3 TPeTbUX NuL,
Ha AucTpubbloTopa MK nokynatena 4Life c uenvto fobutbea
€ro perucTtpauuMmM WAM  yyactma B Apyrom bHu3Hece
MHOTOYPOBHEBOIO UM CETEBOTO MAPKETUHIA UAN B MPAMbIX
npofaxkax. MNpueneyeHNem TaKKe CUMTAeTCa MPAMON UK
KOCBEHHbIN  OTBET  AUCTpubblOTOpa  UAM  BbiBLIErO
anctpubbioTopa 4life Ha 3anpoc o coTpyaHuyecTse.

OnctpnbbioTopbl He BNpaBe BbICTaBAATb Npoaykuuio 4life
BMeCTe C NpoayKLuen apyrux npoussoautenei. B cnyuvae
TOProB/n B PU3MYECKMX PO3HUYHbLIX MArasmMHax NPoayKumIo
4life cnepyeT BbICTaBNATb OTAENBHO OT MPOAYKUMU APYIUX
npoussoauTenei. AuctpubbloTopbl He BMpase npeanaratb
cotpyaHuyectsBo ¢ 4life  wmam  npoagykumio  4life
NOTEHUMANbHBIM U UMEKLWMMCA  MOKynaTensim  wuau
AMCTpMbblOTOpaM B CBA3SKM C KaKoW-Mbo nporpammon,
BO3MOMHOCTbIO COTPYAHMYECTBA WAM NPOAYKUMEN, He
oTHocawmmuca K 4Llife. OuctpubbioTopbl He Bhpase
npegnaraTb BO3MOXHOCTU COTPYAHUYECTBA UM NPOLYKLMIO
APYTMX  KOMMAHWA  Ha  BCTPeYax, CemuHapax MU
KOHpepeHUuusx, oTHocalmxcA K 4Life.

3.18. Otyetsbl o] AeATeNbHOCTH HUXEeCTOALLNX
opraHusaumi. Bce oTyeTbl 0 AEeATENIbHOCTU HUMKECTOALLUX
opraHM3auuMii M coaepKawanaca B HUX UHopmauua
ABNAIOTCA KOHOUAEHUNaNbHbIMU U npeacTasaaoT coboi
npegHasHauyeHHbli ANA  BHYTPEHHEro MoJib30BaHUA
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and are made available to distributors for the sole purpose
of assisting distributors in working with their respective
Marketing Organizations in the development of their 4Life
business. Distributors should use their Downline Activity
Reports to manage, motivate and train their Downline
distributors. The distributor and 4Life agree that, but for
this agreement of confidentiality and nondisclosure, 4Life
would not provide Downline Activity Reports to the
distributor. Accordingly, distributors shall not, on his or her
own behalf, or on behalf of any other person, partnership,
association, corporation or other entity:

e Directly or indirectly disclose any information
contained in any Downline Activity Report to any
third party;

e Use the information to compete with 4Life or for
any purpose other than promoting his or her 4Life
business; recruit or solicit any distributor or
customer of 4Life listed on any report, or in any
manner attempt to influence or induce any
distributor or customer of 4Life, to alter their
business relationship with 4Life;

e Use or disclose to any person, partnership,
association, corporation or other entity any
information contained in any Downline Activity
Report; and

e Upon demand by the Company, any current or
former distributor will return the original and all
copies of Downline Activity Reports to the
Company. The provisions of this policy shall survive
the termination or cancellation of a distributor’s
Distributor Agreement with 4Life.

3.19. Cross-Sponsoring. Actual or attempted cross-group
sponsoring is strictly prohibited. “Cross-group sponsoring” is
defined as the enrollment, indirect or otherwise, of an

npeagmMmeT KOMMeEpPUYEeCKOU TaWHbl, NpuHagaexawmin 4life.
OTyeTbl O AeATENIbHOCTU HUXKECTOALWMX OpraHusaumii
NpPeAoCTaBAAIOTCA AUCTPUBBLIOTOPAM C HEYKOCHUTENIbHbIM
cobnogeHmem ux KOHGUAEHUMUANBHOCTU UCKAIOUUTENIbHO
C uenblo Nomoub AUcTpubbioTopam B paboTe co cBOMMMU
MApPKeTUHrOBbIMU OPraHU3aUMAMM Hag pa3BUTUEM WX
6usHeca 4life. DOuctpubbioTopam HacToATEeNIbHO
peKoMeHAYeTCA UCNONb30BaTb NPEeAOCTaBAEHHbIe OTYETbl
O [eATeNbHOCTM  HWMKECTOALWMX OpraHusauuini  ana
KOHTPONA, MOTMBaUUM W O06yYyeHUA KypupyembiX WMMU
HUXKECTOAWMX AUCTpubbloTopoB. Auctpubbiotop u 4life
NoATBEPKAAI0T, UTO B OTCYTCTBME HACTOALLEro CornaleHuns
O  KOHOMAEHUMANbHOCTM U 3aMnpeTa  PacKpbITUA
mHpopmaumm KomnaHua 4life He npepgocraBuna 6bl
AUCTPUBBLIOTOPY OTYETbl O AEeATE/NIbHOCTU HUMKECTOALMX
opraHusaumii. B cBA3K ¢ 3TUM AUCTPUBLIOTOP He BNpaBe HU
OT CO6CTBEHHOr0O MMEHWU, HU OT UMEHU U NO MOPYYEHUIO
nwboro pgpyroro nuua, TOBapULLECTBA, accouvaLuy,
Kopnopawum am MHOTo IopUaUYECcKoro nua:

® HM MpPAMO, HM KOCBEHHO pPacCKpbIBaTb /0Oy
uHbopmaumio, copepxKauwytoca B Otyete o
[EATENIbHOCTU HUMKECTOALLEM OpraHM3aunm, Kakum-
NMBO TPEeTbUM NNLLAM;

®  1CMONb30BaTb MOJIYYEHHYIO WHPOpPMaLMIO  ANA
KOHKypeHuuu c 4Life nnm B UHbIX LENax, OTAUYHbIX
OT npoAaBuKeHunAa cobctBeHHoro 6usHeca A4life;
npueBnekaTtb K  COTPYAHMYECTBY WAM  BECTU
neperoBopbl O MNPUBAEYEHUN K COTPYAHUYECTBY
anctpmnbbioTopos nn nokynatenen  A4life,
nepeyncneHHblx B NOOOM K3  OTYETOB, WM
NbITaTbCA  WMHbIM ~ 0Bpasom  MOBAMATL  Ha
auctpubbioTopa uam nokynatensa 4Life u cknoHuTb
nx K N3MEHEHUIO KOMMEpPYECKMX
B3aMMOOTHOLIEHUI ¢ KomnaHuew 4Life;

®  1CMONb30BAaTb WAW pPacKpbiBaTb A06omy auuy,
TOBApMLLeCTBY, accoumauuu, Koprnopauum uau
WHOMY  lOpMAMYECKOMY  auuy  WHbOopMaLmio,
coepallytoca B Nt06om oTyeTe 0 AeATeNbHOCTU
HUXKECTOALLLEM OpraHM3auunK; a Takxe

e noboi aencTeyowmin nam bbiBLUMIN ANCTPUBBIOTOP
Bo3BpalLaeT KomnaHuu no TpeboBaHWUIO OpUrMHan
M BCE KOMUM OTYETOB O  OEATEe/IbHOCTU
HUKecToALLeN opraHusaumu. MonoxxeHua
HacToALLeN MONUTUKM OCTalOTCA B CUMNE B Chy4vae
pactop:eHuna [UCcTpMBBLIOTOPCKOro  cornaleHus
MeXay COOTBETCTBYIOLWUM AUCTPUObIOTOPOM U
4Life nnun npekpalLeHns ero 4encTeus.

3.19. MNepeKkpecTHoe CMOHCOPCTBO. MepeKpecTHoe
CMOHCOPCTBO MAM MNOMbITKA TaKOro CMNOHCOPCTBA BHYTPWU
rpynnbi cTporo 3anpeLueHsbl. «lepeKpecTHbIM
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individual or entity that already has a current customer
number or Distributor Agreement on file with 4Life, or who
has had such an agreement within the preceding six (6)
calendar months, within a different line of sponsorship. The
use of a spouse’s or relative’s name, trade names, DBAs,
assumed names, corporations, partnerships, trusts, Federal
Tax Identification Numbers or fictitious identification
numbers to circumvent this policy is prohibited. This policy
shall not prohibit the transfer of a A4Life business in
accordance with the “Sale, Transfer or Assignment of 4Life
Business” section of these Policies and Procedures.

3.20. Errors or Questions. If a distributor has questions
about or believes any errors have been made regarding
commissions, bonuses, Downline Activity Reports or charges,
the distributor must notify 4Life within sixty (60) days of the
date of the purported error or incident in question. 4Life will
not be responsible for any errors, omissions or problems not
reported within sixty (60) days.

3.21. Excess Inventory Purchases Prohibited. Distributors
are not required to carry inventory of products or sales aids.
Distributors who do so may find making retail sales and
building a Marketing Organization somewhat easier because
of the decreased response time in fulfilling customer orders
or in meeting a new distributor’s needs. Each distributor
must make his or her own decision with regard to these
matters. To ensure that distributors are not encumbered
with excess inventory that they are unable to sell, such
inventory may be returned to 4Life upon the distributor’s
cancellation or termination pursuant to the “Return of
Inventory and Sales Aids by Distributors” section of these
Policies.

4Life prohibits the purchase of products in unreasonable
amounts solely for the purpose of qualifying for
commissions, bonuses or advancement in the Compensation
Plan. Distributors may not purchase more inventory than
they can reasonably resell or consume in a month, nor may

CMOHCOPCTBOM» ABNAETCA PEerncTpauma KOCBEHHbIM WK
WMHbIM nyTem nt0b6oro ¢U3MYECKOTO WAN  HOPUANYECKOTO
Mua, Y KOTOPOro YXKe WMeeTca AeWUCTBYHOWMIA Homep
NMoKynaTena WAM 3apernctpupoBaHHoe AucTpubbloTopcKoe
cornaweHne c¢ A4life man y KoToporo wmenocb TaKoe
cornaweHne B npeaplaywmne 6 (WecTb) KaneHAAPHbIX
MecAueB, B paMKax OpraHusauuuM Apyroro CrnoHcopa.
3anpewaeTtca MCNoMb30BaTb  UMEHaA cynpyros "
pPOACTBEHHMKOB, (PUPMEHHble HaMMEHOBAHWSA, Ha3BaHWUA
dupm, NnceBAOHUMbI, Kopropauuu,  TOBapWLLECTBa,
TpacToBble doHabl, MHH nnm buKTUBHDBIE
NOEeHTUPUKALMOHHbIE HOMepa Aasa ob6xona MONUTUKM B
paccmaTpMBaeMoOm BoMpoce. YKasaHHaa MoJNTMKA He
npeaycmatpuBaeT 3anpeT nepejayn 6usHeca 4life B
COOTBETCTBMM C pasgenom «lpopgaxka, nepepava, ycTynKa
6usHeca 4Life» HacToAwel MoOANTUKN.

3.20. OwwnbKkn wnuM  BOMPOCHI. Mpu Hannummn y
AanctpnbbioTopa BOMPOCOB  MAM  MHeHMs, 4To Hblna
coBeplweHa OlWMbKa, CBA3AHHAA C Komuccuen, BoHycom,
OTtyeTamu 0 AeATENbHOCTU HUMKECTOALLEeN opraHn3auum nam
cbopamu, AUCTpuBLIOTOP Ao/mKkeH yeBegomutb 4life B
TeyeHne 60  (wecTupecatM) AHeM ¢ MOMeHTa
npegnosaraemon OWMBKM UAM paccMaTpMBAEMOro Cayyas.
KomnaHusa 4Life He HeceT OTBETCTBEHHOCTM HM 3a Kakue
OWWN6KKM, ynylweHna wam npobnemsbl, wHbOpMauua o
KoTOpbIX He Bblna AoBefAeHa A0 ee cBefeHUA B TeyeHue 60
(wectngecatn) aHen.

3.21. 3anpeT Ha 3aKkynky W36bITOYHbIX 3anacoB. OT
ANCTpMObIOTOPOB He TpebyeTcs Hasnuyme 3anaca NpoAyKumUm
WAN  MapPKETMHIOBbIX MaTepuanos. [JuctpubbroTopam,
dopmMpyOWMM TaKuMe 3anacbl, BO3MOXKHO, A0 HEKOTOPOM
CTEMEHW MpOLLEe OCYLLeCTBAATb PO3HMYHbIE MNPOAANKU U
CcTpouTb  MapKeTUHroBylO  OpraHM3auuio,  NOCKOAbKY
COKpaLaeTcs Bpems UCNONHEeHMA 3aKa30B NoKynaTtenen nam
YyOOBNEeTBOPeHMUA  noTpebHocTen B ToBape  HOBbIX
AnCTpMbbloTopoB. Kaxaplh ANCTPUBBLIOTOP CaMOCTOATE/IbHO
NPUHUMaAET peLlleHns No YyKasaHHbIM Bonpocam. YTobbl
WCKNIOYUTL ObpemeHeHue AUCTPUObIOTOPOB M36bITOYHbIMMK
TOBaPHbIMM 3aMacamMu, KOTOPbIE OHW He CNoCcobHbI NPoAaThb,
TakMe ToBapHble 3anacbl MOryT 6biTb  BO3BpaLUEHbI
KomnaHuu 4Life B cnyyae npekpaweHUa MaM pacTopXKeHun
auctpubbioTtopom CornalieHus, B COOTBETCTBUU C pa3ae/iom
«Bo3BpaT  AUCTPUBLIOTOPOM  TOBapHbIX  3amnacoB MU
MapKEeTUHIOBbIX MaTepuranoB» HacTosawen MonnuTnKu.

KomnaHusa 4life 3anpewaer 3aKynky MpoAayKuMM B
HEeCOpPa3MepPHOM KOJIMYECTBE WCKAOUYUTENBHO C  LeNbto
BbINO/IHUTL KBannpUKaLMOHHbIE TpeboBaHuA ana
HauMCNeHUs Komuccuid M BoHycoB WMAM nepeBofa Ha
cneayroLnin ypoBeHb COrNacHo KomneHcaumoHHOMY NaHy.
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they encourage others to do so.

3.22. Right of Publicity. Distributors authorize 4Life to
use their name, photograph, personal story and/or likeness
in the Company’s advertising and/or promotional materials
pursuant to a written consent for processing of personal
data executed simultaneously with the Distributor
Application and Agreement and waive all claims for
remuneration for such use.

3.23.  Governmental Approval or Endorsement. Federal
and state regulatory agencies and/or officials do not
approve or endorse any direct selling or network marketing
companies or programs. Therefore, distributors shall not
represent or imply that 4Life or its Compensation Plan have
been “approved,” “endorsed” or otherwise sanctioned by
any government agency.

3.24. Income Taxes. Each distributor is responsible for
paying applicable taxes on any income generated as an
independent distributor.

3.25. Independent Distributor Status. Distributors are
independent distributors, and are not purchasers of a
franchise or a business opportunity. The agreement between
4lLife and its distributors does not create an
employer/employee relationship, agency, partnership, or
joint venture between the Company and the distributor. A
distributor shall not be treated as an employee for his or her
services or for tax purposes. All distributors who are
registered individual entrepreneurs in the accordance with
the laws of the Russian Federation are responsible for paying
applicable taxes due from all compensation earned as a
distributor of the Company. The distributor has no authority
(express or implied), to bind the Company to any obligation.
Each distributor shall establish his or her own goals, hours
and methods of sale, so long as he or she complies with the
terms of the Distributor Agreement, these Policies, and
applicable laws.

OnctpnbbioTopbl He BNpaBe 3aKkynaTb 60/bllee KoNM4ecTso
TOBaPHbIX 3aMacoB, YemM OHW CNocobHbl nepenpoaaTb WK
notpebutb B Te4YeHWe MecsALa, UM TaKKe He cnepyet
NooLWPATb APYIMX K NOA0OHbIM AENCTBUAM.

3.22. Mpaso Ha nybanyHoe MCNONb30BaHUe.
OncTpnbbloTopbl  YNO/JIHOMOYMBAKOT  KomMnaHuio  4life
Mcnoab3oBaTb UX UMeHa, doTorpaduu, buorpadum u (nnm)
acCoOLMMPYOWMIACA C HAMM 06Pa3 c HUMM B PeKNaMHbIX
maTepuanax KomnaHum wu  (Mnu)  maTepuanax  anA
CTUMY/IMPOBAHMA CNPOCa Ha NPOAYKLUMIO B COOTBETCTBUM C
NUCbMEHHbIM cornacMem Ha 06paboTKy nepcoHanbHbIX
[aHHbIX, NOANUCbIBAEMbIM OZHOBPEMEHHO C 3afABAEHUEM
anctpubbiotopa M OUCTPUOBLIOTOPCKMM  COrNalleHUEM U

OTKa3bIBaKOTCA oT NobbIx npas TpeboBaHuA
BO3HArpaXaeHnA 3a Takoe UCnosib3oBaHume.

3.23. PaspelweHusa rocy1apCTBEHHbIX OpPraHos.,
ofobpeHMe rocysapcTBeEHHbIMU _ opraHamu.  lMporpammbl
NPAMOrO WM  CETEeBOTO  MAPKETUHra He  TpebyioT
paspelueHuna denepanbHbIX 7] rocyapCTBEHHbIX
peryivpyowmx opraHoB UM (MAK)  rocypapCTBEHHbIX

CAYKAWMX, a TaKkKe oA0OpeHUs TaKUMKU PEryanpyrolmmm
opraHamu " rocyapcTBeHHbIMU CAYKAWUMM.
CnepoBaTtenbHO, AUCTPUOLIOTOPbI HE AENalT HU ABHbIX, HU
noapasymeBaeMblX 3asiBIEHMI O TOM, 4TO KoMmnaHuA 4Life n
ee  KomneHcauuoHHbIX nnaH  6b  «oAobpeHbl»,
KYTBEPMKAEHLI» WAM MHbIM 06Pa3oOM CaHKUMOHWPOBaHbI
KaKMMU-NMBO rocyapcTBEHHbIMM OpraHamm.

3.24. HanoroobnoxeHue A0X0408. Kaxabin
AMCTpMObIOTOP  CaMOCTOATENIbHO  OTBEYaeT 3a  ynjaTty
COOTBETCTBYIOLMX HA/MOrOB Ha 06O A0X04, MONYYEHHbIN
MM B KayecTBe He3aBMCMMOro AncTpubbloTopa.

3.25. Craryc HE33aBUCMMOTO ancTpubbioTopa.
OunctpubbioTopbl ABNAOTCA He3aBUCMMbIMM
AUCTpMbbloTOpamK, a He Mo/b30BaTeNAMU KOMMEpPUYECKON
KOHLLECCMW MU BO3MOXKHOCTM [e/I0BOr0 COTPYAHMYECTBa.
Cornawenue mexXay KOMMaHuen 4life " ee
AMCTpMbbOTOpaMM  He  npeanosiaraeT  BO3HUKHOBEHWSA
TPYZAOBbLIX WM areHTCKUX OTHOLIEHMM, MapTHepcTBa MU
COBMECTHOro npeanpuatna KomnaHum n auctpubbloTopa.
OncTpnbbioTop He MoXeT bbiTb pacleHeH Kak paboTHUK
KomnaHuu HKM B CBA3M C NpeoCTaBAAEMbIMU UM YCAYramu,
HW B UenAx HanoroobsoxeHus. Bce AUCTPUOLIOTOPSI,
3aperncTpupoBaHHble B KayectBe  WMHAUBWUAYANbHbIX
npeanpuHUMaTenein B COOTBETCTBUM C 3aKOHOAATEIbCTBOM
Poccuiickon ®depepaumm, CaMOCTOATENbHO  MCMOJHAKT
0053aHHOCTM NO YynjaaTe HaAoroB C BO3HArpaxaeHus,
NoNy4YeHHOro B KayecTBe AUCTpubbIoTOpoB KomnaHuu.
OunctpubbioTop He HageneH (Hn  aABHbIMNK, HU
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3.26. International Marketing. Because of critical legal
and tax considerations, 4Life must limit the resale of 4Life
products, and the presentation of the 4Life business
opportunity to prospective customers and distributors
located within the Russian Federation and other authorized
countries. Moreover, allowing a few distributors to conduct
business in markets not yet opened by 4Life would violate
the concept of affording every distributor the equal
opportunity to expand internationally.

Accordingly, distributors are authorized to sell 4Life products
and enroll customers or distributors only in the countries in
which 4Life is authorized to conduct business, as announced
in Official Company Materials. No distributor may sell, give,
transfer, import, export or distribute 4Life products or sales
aids in any unauthorized country. In addition, no distributor
may, in any unauthorized country: (A) conduct sales,
enrollment or training meetings; (B) enroll or attempt to
enroll potential customers of distributors; or (C) conduct any
other activity for the purpose of selling 4Life products,
establishing a Marketing Organization, or promoting the
4Life opportunity.

3.27. Adherence to Laws and Ordinances. Many cities
and counties have laws regulating certain home-based
businesses. In most cases these ordinances are not
applicable to distributors because of the nature of their
business. However, distributors must obey those laws that
do apply to them. If a city or county official tells a distributor
that an ordinance applies to him or her, the distributor shall
be polite and cooperative, and immediately send a copy of
the ordinance to the Compliance Department of 4Life. In
many cases there are exceptions to the ordinance that apply
to 4Life distributors.

noApasymeBaembimu) NOJIHOMOYMAMM CBA3bIBaTb
KomnaHuto  Kakumu-nnbo  obsasatenbctBamu.  Kaxgbin
AncTpnbbioTop  yCTaHaBAMBAeT COOCTBEHHble Lenesble
nokasatenu, 4acbl paboTbl M MmeToAbl MNPOAANKM, MpuU
YCNOBMM 4YTO €ro [AeWCTBMA COOTBETCTBYIOT YCAOBUAM
OnNcTpnbbioTOPCKOro cornalenuns, Hactoawen MoaAnTUKK K

Tp66OBaHMF|M NMPUMEHNUMOTO 3aKOHOAaTe/IbCTBa.

3.26. MeXAYHapoaHbIN _MApPKETUHT. PykoBogacTeyacb
Ba)KHbIMW MPaBOBbIMU COOOPAXKEHMAMM U O0COBEHHOCTAMM
Hanoroob6n0xKeHnA, KomnaHua 4Llife BbIHyKAeHa OrpaHUYNTD
onepauuMu No nepenpoaaxe NpoayKuM1M n npesocTaBieHme
BO3MOXHOCTEN L,enoBoro coTpyaHUYecTsa
NMOTEHLMANbHbIMM  NOKyNnaTenaMuM U AUCTpUbbOTOpamMu,
HaxoZAlWMMMCA Ha TeppuTopumn Poccuiickon Pepepaumm m
OpYrux paspelleHHblix CcTpaH. bonee TOro, nossonus
HEeKOTOpbIM  AMCTPUOBLIOTOPaM  BECTM  KOMMEPYECKYHo
OEeATeNIbHOCTb Ha PbIHKAX, T4e MOKa He npeacraBneHa
komnaHnua 4life, Komnawua Hapywwuna 6bl  npuHUMA
npenocTaBnaeHus BCEM AncTpmnbbioTopam paBHbIX
BO3MOKHOCTEN MEXK/AYHAapOLHOro Pa3BUTHUA.

CnepoBaTteNbHO, AUCTPUOLIOTOPAM paspelleHo NposaBaThb
npoaykumto 4life u peructpuposaTtb nokynatenen uam
AVNCTPUBBIOTOPOB TOMIBKO B CTpaHax, nepevyeHb KOTOPbIX
npuseaeH B OduuManbHbIX MaTepuanax KomnaHuu u rpe
KomnaHum  4life  paspeweHo BecTM  AeATENbHOCTD.
OnctpubbtoTopbl  He BNpaBe npogasaTb, pPasAasaTh,
nepefasatb, WMMMNOPTUPOBATb,  SKCMOPTUPOBATb WM
pacnpocTpaHAaTb npoayKkuuto 4life M mapKeTuHrosble
MaTepuanbl HU B KAKWUX CTpaHax, r4e He paspelieHa
AeaTtenbHocTb KomnaHnuu. Kpome Toro, B cTpaHax, rae He
paspelleHa AeATeNbHOCTb KomnaHuuu, AucTpubbloTopam
3anpewaetca (A) OCyLLecTBAATb MPOAANKM, PErncTpaLumIio U
npoBoanTb obyuatowme meponpuatus; (B) pernctpmposatb
WAW COBEPLIATb MOMbITKM pPerncTpauym MNoTeHUManbHbIX
nokynartenei amctpubbiotopos; wuam (C) Bectu nobyto
APYryto AeATeNbHOCTb C Lenblo Npoaaxun npoaykuuu 4life,
CO3JaHMA MapKETUHrOBOW OpraHM3auMM WAUM  peknambl
BO3MOXXHOCTEN AeN0BOro coTpyaHuyecTsa c 4life.

3aKOHOB M MOCTaHoBAeHui. Bo

CTpaHax  AeNCTBYeT  MecTHoe
3aKOHOAATENLCTBO, perynunpytowiee 0eATeNbHOCTb
OTeYeCcTBEHHbIX KOMMepPYECKUxX npeanpuaTui. B
60/1bWINHCTBE CNyYaeB AeNCTBME COOTBETCTBYHOLLMX 3aKOHOB
He pacnpocTpaHAeTca Ha AUCTpMBbIOTOPOB B cuay
XapakTepa ux pgeatenbHocTU. OAHako AWUCTPUBBLIOTOPSI
06s3aHbl cobMOAATL OTHOCAWMECA K HMM 3aKoHbl. Ecam
rocyAapCTBEHHbIA CAyXalui  Kakoro-nmbo ropoaa wnu
CTpaHbl MHbOPMUpPYeT AUCTPUBLIOTOPA, YTO Ha Hero
pacnpocTpaHsaeTcs AeicTBMe KaKoro-nMbo noctaHoBAEHUA,

3.27. CobaogeHue
MHOMMX  ropogax mu
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3.28. Compliance with Laws and Ethical Standards.
Distributors shall comply with all applicable laws and
regulations in the conduct of their businesses. In connection
with the operation of a distributor’s 4Life business, the
violation of any law, or any conduct that is unethical or, in
4Life’s sole discretion, may tend to damage its reputation or
goodwill, shall be grounds for disciplinary action.

3.29.  One A4life Business per Distributor. A distributor
may operate or have an ownership interest, legal or
equitable, as a sole proprietorship, partner, shareholder,
trustee, or beneficiary, in only one A4Life business. No
individual may have, operate or receive compensation from
more than one 4Life business. Individuals of the same family
unit may each enter into or have an interest in their own
separate 4Life business, only if each subsequent family
position is placed frontline to the first family member
enrolled. A “family unit: is defined as spouses and
dependent children living at or doing business at the same
address.

3.30. Actions of Household Members or Affiliated
Individuals. If any member of a distributor’'s immediate
household engages in any activity which, if performed by the
distributor named on the application, would violate any
provision of the Agreement, such activity will be deemed a
violation by the distributor and 4Life may take disciplinary
action pursuant to these Policies against the named
distributor. Similarly, if any individual associated in any way
with a company, partnership or other legal entity
(collectively “affiliated individual”) violates the Agreement,
such action(s) will be deemed a violation by the entity, and
4Life may take disciplinary action against the entity.

ANCTPUOBLIOTOP NPOABAAET BEXK/AIMBOCTb M TOTOBHOCTb K
COTPYAHUYECTBY W He3amedMTesIbHO HamnpasaAeT Konuio
COOTBETCTBYIOLWEro MOCTaHOB/AEHMA B oTaen obecneyeHun
HOPMaTMBHO-NPABOBOro COOTBETCTBMA KomnaHuu 4life. Bo
MHOMMX  CAy4yaAx  MNOCTAHOBAEHMA  MNpeaycmMaTpuBatoT
WCKNIOYEHUA, AeNCTBME KOTOPbIX pPacnpocTpaHAeTca Ha
anctpubbioTopos 4life.

3.28. CobnogeHne TpeboBaHMM 3aKOHOAATE/IbCTBA U
HOPM _ [Ee/I0BOM _ 3TUKMW. OunctpnbbioTopbl  BeayT
KOMMEpPYECKYyl0 OeAaTenbHOCTb € cobnogeHnem  Bcex

NPUMEHMMbIX 33aKOHOAATE/IbHbIX M HOPMATMBHBIX aKTOB.
HapylleHne AucTpnbbIOTOPOM B Xo4e  AeATeNbHOCTM
6usHeca 4Llife nwboro 3akoHa, a TakXe nosegeHue
AncTpnbbioTopa, KOTOpoe ABAAETCA HE3TMYHbIM WM, Ha
UCKAounUTeNbHOE ycMmoTpeHue 4life, moxeT nospeautb ee
penyTauMM WAWM TyABUAANY, ABAAETCA OCHOBaHWEM AnA
ANCLUNANHAPHbIX B3bICKAHUA.

3.29. 3anper HaauumMa HECKONbKUX AUCTPUOBLIOTOPCKUX
nosvunin 4life y ogHoro aucrpubbioTopa. [AucTpubbioTop
BrnpaBe YynpaBAATb TONbKO oAHUM 6usHecom 4life wnnn
BNafeTb [onei cObCTBEHHOCTM B KAyecTBe efMHCTBEHHOro
cobcTBEHHMKA, TOBapULLA, aKUMOHepa, A0BEPUTENbHOTO UK
BblrogonpuobpeTatowero cobCTBEHHUKA, TONbKO B OAHOM
6usHece 4Life. Hn opgHo nvuo He BnpasBe BAaAeTb WAU
ynpasnatb 6onee yem ogHMm 6usHecom 4Life unmn nonyyatb
BO3HarpakaeHue B CBA3M C 6onee 4YemM OOHUM TaKUM
6usHecom. dusmyeckme nuLa, NpPUHALNENKAWME K OAHOM
cembe, BMpaBe KaKAablii BOWTM B cocTaB COBCTBEHHOrO
oTaenbHoro 6usHeca 4life man nonyuntb 4O B TakoMm
6U3Hece, TONbKO €CNN KaXKAan creaylolasa nosvuma YieHa
ceMbn ByneT HaxoAWUTbCA HEenocpeacTBEHHO NOA MNepBbiM
33perncTpmMpoBaHHbIM Y1eHOM cemMbu. B coctaB «cembu»
BXOZAT CYNpyru W HaxofALMecA Ha WXKAMBEHUW A€eTw,
NPOXKMBAIOLLME NN BeAyLiMe KOMMEPYECKYHO AeATeNbHOCTb
no OAHOMY U TOMY Ke agpecy.

3.30. [eiciBusa 4yieHOB ceMbu U adbdUAMPOBAHHbLIX
dusnyeckux  auu. Ecnn KTO-nMbo M3  unieHoB
HenocpeaCcTBEHHOrO AOMOX03AMCTBa ANCTPMBbIOTOPa BeaeT
KaKyto-nmbo f[eAaTenbHOCTb, KOTOpas, eciu OHa Benacb
ANCTPUOBIOTOPOM, YKA3aHHbIM B 3anBJEHMM, ABAANACL Obl
HapyweHuem ntoboro nonoxeHus CornaweHusn, TaKas
aeatenbHoctb  6yAeT  pacueHeHa  Kak  HapylleHue
auctpubbiotopa, W KomnaHvua 4life  6ygetr  Bnpase
NPUMEHUTb K  CcOOTBeTCTBylOWEMY  AUCTPUBbIOTOPY
npesycMOTPEeHHble HacTosLLeMn MonnTtunkomn
ANCLMNAMHAPHbIE B3bICKaHWA. AHaNOrMYHbBIM  06pasom,
ecan noboe Pusmyeckoe MU0, Kak-nMbo cBA3aHHoe C
XO3ANCTBEHHbIM O6LLECTBOM, TOBAPMULLECTBOM W APYrMM
IOPUANYECKMM NIULLOM (TaKME CBA3AHHbIE IMLA MMEHYIOTCA B
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3.31. Repackaging and Relabeling Prohibited.
Distributors may not repackage, relabel, refill or alter the
labels on any 4life products, information, materials or
programs in any way. 4lLife products must be sold in their
original containers only. Such re-labeling or repackaging
would likely violate federal and state laws, which could
result in severe criminal penalties. Distributors should also
be aware that civil liability can arise when, as a consequence
of the repackaging or re-labeling of products, the persons
using the products suffer any type of injury or their property
is damaged.

3.32. Requests for Additional Records. Any request from
a distributor for additional or replacement copies of
invoices, applications or other records will require a fee of
RUB 65.00 per page per copy. This fee covers the expense of
mailing and time required to research files and make copies
of the records.

3.33.  Roll-Up of Marketing Organization. Upon
cancellation of a distributor, 4Life may, at its discretion,
move all individuals on the first level of the canceling
distributor shall move into the vacated position.

3.34. Sale, Transfer or Assignment of 4Life Business.
Although a 4life business is a privately owned,
independently operated business, the sale, transfer or
assighnment of a 4lLife business is subject to certain
limitations. Unless otherwise agreed to in writing, if a
distributor wishes to sell his or her 4Life business, the
following criteria must be met:

e The distributor shall offer the Company the right of
first refusal to purchase the business on the same
terms as it would be offered to any third party. If

OaNnbHelWeM cOBMeCTHO «adduampoBaHHble ¢uU3MYeECKue
nvua») Hapywwut CornaweHue, COOTBETCTBYOWME AEUCTBUA
6yayT cumTaTtbhCcA  HapyweHuem  CornaweHua  Takum
IOPUANYECKUM NIMLLOM, NPOTUB KoToporo 4Life 6yaeT snpase
NPUMEHUTb ANCLUMNANHAPHOE B3bICKaHMe.

3.31. 3anper  nNepeynakoBKM U 3aMeHbl  APJbIKOB.
OncTpnubbloTop He MMeeT nMNpaBa  MNepeynakoBbiBaTb
NPOAYKLMIO, MNepeknevMBaTtb  AP/AbIKM, Nepe3anosiHATb

YNaKOBKM MW BHOCUTb U3MEHEHWUA B APAbIKM NPOAYKLMM,
MHPOPMaLMOHHbIEe coobueHuns, maTepuansl nnu
nporpammbl 4life kakum-nnbo obpasom. Mpoaykuma 4life
[OMKHA NPOAABaTbCA TONbKO B OPUTMHANBLHOW YMaKoBKe.
MepeynakoBka W 3ameHa AP/AbIKOB MOFyT ABNATbCA
HapyweHuamn  deaepanbHOro  WAM  PErMoHaNbHOro
3aKOHOZATeNbCTBa, YTO MOMKET Mosseyb 3a cobolt cyposoe
Yyros0BHOEe HakasaHue. [ucTpubbioTopam TaKKe chneayet
MOMHWUTb, YTO TPaXKAAHCKAA OTBETCTBEHHOCTb  MOXeT
BO3HMKHYTb B CNyyae, ecv B pesy/ibTaTe nepeynakoskn Uam
3aMeHbl APAbIKA UCMOJ/b3yloLLee NPOAYKUUIO ULO MOAYYUT
noboro poaa TpaBmMy namn byaeTt HaHeceH ylepb nmyLecTsy
TaKkoro nmua.

3.32. TpeboBaHue npeacTaBuTb OONONHUTENbHbIE
YYETHbIE AOKYMEHTbI. B cBAsn ¢ nbbim 3anpocom
AMCcTprbbioTOpa Ha NpeaocTaB/eHne eMy AONOIHUTENbHbIX
WAN  NpefHasHayeHHbIX [A/A  3aMeHbl KOMWUA  CYEeToB,
3aAB/IEHUIN UAWN OPYIUX YYETHbIX OOKYMEHTOB B3MMAeTCA
nnarta B pasmepe 65 py6seit 3a cTpaHMLUy Konun. Baumaemas
nnaTa MOKpPbIBaeT pacxogbl Ha Mepecbliky UM CTOMMOCTb

BpeMeHu, Heobxoaumoro pgna noucka ¢anios U
N3roTOB/IEHWNA KOMUI YYETHbIX AOKYMEHTOB.
3.33. Komnpeccna MapKeTUHroBOM opraHu3saLuu. B

c/Nlyyae NpeKkpalLeHUa OTHOWeHu ¢ auctpubbioTopom 4life
Bnpase, Ha COBCTBEHHOE YCMOTPEHWE, MepemecTUTb Bcex
dU3MYECKUX UL, NEepBOro YPOBHA, MNOABEAOMCTBEHHbIX
ANCTPUBBLIOTOPY, OTHOLUEHMA C KOTOPbIM MPeKpalleHbl, Ha
0CBO60OAMBLUYIOCA MO3ULMIO.

3.34. MNpoparka, nepenaya, ycrynka b6usHeca 4Life. Xota
6M3HeC  ABNSAETCA YACTHbIM NPeanpuATUEM, BeayWUM
HEe3aBMCUMMYI0 KOMMEPYECKYIO AEATENIbHOCTb, B OTHOLIEHUM
npoaxu, nepegaym UanM yctynkm busHeca 4Life pencreytor
onpegeneHHble orpaHuyeHus. Ecnm B nnucbmeHHoU dopme
He COrnacoBaHo MWHOe, B C/y4ae €ecauM AUCTpubbloTop

HamepeH npogatb cBok 6usHec 4life, Heobxoaumo
BbINOJIHUTL CAeaytoLMe YCN0BUA:
e AnCTpubbIOTOP npeanaraet KomnaHum

npenmyLLecTBeHHOe MpPaBo MOKYnNKM 6u3Heca Ha
TeX e YC/N0BUAX, HAa KOTOpbIX 6u3Hec 6bin 6Hbl
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the Company purchases the business, it is up to the
Company’s discretion whether to retain the
business or allow a roll-up to occur;

e Protection of the existing line of sponsorship must
always be maintained so that the 4Life business
continues to be operated in that line of
sponsorship;

e A buyer or transferee must become a qualified 4Life
distributor. If the buyer is an active A4Life
distributor, he or she must first terminate his or her
4Life business and remain inactive for six (6) full
calendar months before becoming eligible for a
purchase, transfer, assignment or acquisition of any
interest in the 4Life business;

e Before the sale, transfer or assignment can be
finalized and approved by 4life, any debt
obligations the selling distributor has with A4Life
must be satisfied;

e The selling distributor must be in good standing and
not in violation of any of the terms of the
Agreement in order to be eligible to sell, transfer or
assign a 4Life business; and

e  Prior to offering a 4Life business for sale, the selling
distributor must notify 4Life’s Corporate Offices of
his or her intent to sell the 4Life business.

3.35. Separation of a 4lLife Business. Distributors
sometimes operate their 4Life businesses as husband-wife
partnerships, regular partnerships or companies. At such
time as a marriage may end in divorce, or a company or
partnership (the latter three entities are collectively referred
to herein as “entities”) may dissolve, arrangements must be
made to assure that any separation or division of the
business is accomplished so as not to adversely affect the
interests and income of other businesses up or down the
line of sponsorship. If the separating parties fail to provide
for the best interests of other distributors and the Company,
4Life will involuntarily terminate the Distributor Agreement
and roll-up their entire Marketing Organization pursuant to
the “Roll-Up of Marketing Organization” section of these
Policies. During the pendency of a divorce or entity
dissolution, the parties must adopt one of the following
methods of operation:

npeasioXeH TpeTbemy auuy. B ciyvae ecam
KomnaHua npuobpeTtaetT 6M3HEC, OHa pelaeT Ha
COOCTBEHHOE YCMOTPEHWE, COXPaHUTb €ro wuam

npounssecTu KoMnpeccuto MapPKETUHIOBOM
opraHusauuu.
e [lOCTOAHHO [ONXKHA  OCYLWeCTBAATbLCA  3aluMTa

CYLLECTBYIOLWEN JIMHUN CNOHCOPCTBA, C TEM YTOBbI
6usHec 4Life geiicTBoBan B pamKax TOM e IMHUN.

e [lokynatenb WAM NPABONPEEMHUK [OJIKEH CTaTb
KBaNMbMLUMpPOBAaHHbIM  AUCTpubbloTOpoMm.  Ecam
MOKynaTeNb ABAAETCA aKTUBHbIM AUCTPUOBLIOTOPOM
4life, OH OONXKeEH CHa4ana npexkpaTuTb
[EeATeNbHOCTb CO6CTBEHHOrO 6M3HEca M OCTaBaTbCA
HEaKTUBHbIM B TeyeHMe 6 (WecTu) MoAHbIX
KaneHAapHbIX MecALeB, M TONbKO MNocfae 3Toro
MOEeT ODOOCHOBAHHO NPeTeHA0BATb HA MOKYMKY,
nepefavy, YCTynky uan npuobpeteHue nobol
aonu B busHece 4lLife.

e Kynna-npogaxa, nepefadya MAM yCTynKa MOryT
6bITb 3aBepLUEHbl U yTBEPXAeHbl KomnaHuein 4Life
TO/IbKO MOCne noraweHna Abbix  A0AroBbIX
ob6a3aTenbcTs npogzaroLero 6u13Hec
anctpunbbioTopa nepes komnaHwueit 4life.

e Cobsopatowmii HOpPMaTMBHble TpeboBaHuA
KOMMaHMM1 anctpmbbioTop nmeet npaso
OCYLLECTBUTb MNPOAANKY, nepegavyy MWAN  YCTYMKy
6u3Heca 4life.

o [pexae yem BbicTaBuTb 6usHec 4Life Ha npoaay,
NpoZatowmnini - ANCTPUObLIOTOP [O/MKEH YBELOMUTb
KopnopaTtueHbit oduc 4life o ceBoem HamepeHuu
npogfatb 6usHec 4Life.

3.35.  PaspgeneHve 6usHeca 4Life. B HeKoTOpbIX cayyasnx
AnctpmnbbioTopbl BeayT Aena cBoero 6usHeca 4Life ot umeHu
CEMEWHOro TOBApULLECTBA MY)A W XKeHbl, TOBapWLLECTBa
UM X03ANCTBEHHOrO obuiecTtBa. MOCKONbKY 6pak MoXKeT
3aKOHYUTBLCA Pa3BOAOM, 3 XO3AWCTBEHHOE O6LLeCTBO MM
TOBApULLECTBO (MMeHyemble COBMECTHO pgafiee Mo TeKCTy
«lopuauydeckoe AMUOo») MOryT 6biTb  IMKBUMAMPOBAHbI,
HeobxoanMo NPUHATDL mepbl, obecneunBatowme
pasgeneHve wunu apobneHve 6u3Heca Takum 06pasom,
yTobbl Takoe pasgeneHne uaAn ppobneHne He oOKasano
OTPMLATENBHOTO B/MAHUA HA MHTEPEeCcbl U AOXOAbl APYruX
BbILIE MM HUMKECTOAWMX ANCTPUOBIOTOPCKUX MO3ULMA TOM
K€ IMHUKU cnoHcopcTBa. Ecnun paspenstolmecs cTOpOHbl He
nosaboTuamce 06 MHTepecax APYrUX AUCTPUOBLIOTOPOB U

KomnaHuu, 4life ocyuwiecTenaet Hea06poBO/IbHOE
pacTopxeHue OunctpunbbroTopckoro cornaweHus "
Komnpeccuto  Bceit  MapKeTUHroBoi  opraHu3auum B

COOTBETCTBMM C MNOJIOXKEHUAMM pasgena «Komnpeccun
MapKeTUHroBOM oOpraHusauumn» Hactoauwein MoanTukn. B
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e One of the parties may, with written consent of the
other(s), operate the 4Life business pursuant to an
assignment in writing whereby the relinquishing
spouse, shareholders, participants or partners
authorize 4Life to deal directly and solely with the
other spouse or non-relinquishing shareholder,
partner or trustee; or

e The parties may continue to operate the 4life
business jointly, whereupon all compensation paid
by 4Life will be paid in the joint names of the
distributors or in the name of the entity to be
divided as the parties may independently agree
between themselves.

If the parties elect neither of the foregoing, 4Life will
continue to pay commissions to the same individual(s) to
whom commissions were paid prior to the filing of the
divorce or dissolution proceeding.

Under no circumstances will the Marketing Organization of
divorcing spouses or a dissolving business entity be divided.
Similarly, under no circumstances will 4Life split commission
and bonus payables between divorcing spouses or members
of dissolving entities. 4Life will recognize only one Marketing
Organization and will make only one commission payment
per 4Life business per commission cycle. Commission
payments shall always be made to the same individual or
entity. In the event that parties to a divorce or dissolution
proceeding are unable to resolve a dispute over the
disposition of commissions and ownership of the business
within six (6) months following the divorce filing or
institution of dissolution proceedings, the Distributor
Agreement shall be involuntarily canceled. If a former
spouse has completely relinquished all rights in his or her
original 4Life business, he or she is thereafter free to enroll
under any Sponsor of their choosing, and need not wait six
(6) months before reapplying. If a former entity affiliate has
completely relinquished all rights in his or her original 4Life
business, he or she must remain inactive for six (6) full
calendar months before becoming eligible for a purchase,
transfer, assignment or acquisition of any interest in the
4Life business or before re-applying.

nepuos  OXuAaHuA passoaa nnm JNIMKBMAALMM
IOPMAMYECKOTO /IMLA CTOPOHbI AOJBKHbI MPUAEPKMBATLCA
04HOrO 13 C/ieayoWmX METOA0B BEAEHNA Ae:

e OpHa wu3 CTOpPOH BMpaBe, C coOrnacua Apyrow
CTOPOHbI UM APYIUX CTOPOH, YNpaBaaTb BusHecom
4life B COOTBETCTBUM C NMUCbMEHHbIM
pacnopsxeHnem 06 yCTynKe, KOTOPbIM
YCTYNaoWMn npasa cynpyr, akLMOHepbl, Y4aCTHUKK
WAN ToBapuLlLM ynosHomoumeatoT 4life Bectn gena
HenocpeacTBEHHO W WUCK/KOUYUTENBHO €  Apyrum

Cynpyrom wanm He yCTyNuMBLUMM CBOWM Mpasa
aKUMOHEepPOM, TOBapULLEM WAU [OBEPUTESIbHbIM
cobCcTBEHHUKOM.

e CTOopoHbl  BMpaBe MNPOJO/MKUTL  COBMECTHOE
ynpasneHne 6usHecom 4Life, u npu stom BcCe
BblN/JlaYnMBaemble 4life BO3HarpaxaeHua

BbINIaYMBAOTCA Ha OOWMIA cyeT AMcTpubbIOTOpa
WA Ha MMA NOANEXKALLEro pasaeny puanyYeckoro
MUa, C AaNbHeNWMM Mx pasgesiom B COOTBETCTBUM
C OTAE/IbHbIM COTNaleHNem CTOPOH.

Ecan cTOpoHbl He ycTpanBaeT HU OANH U3 ONMUCAHHbIX Bbille
BapuMaHTOB, KOMMNaHUA 4Life npoagonXaet BbliN1a4nBaTb
KOMUCCUUN TemM XKe ¢M3M‘49CKVIM Muam, KOTOPbIM OHMU
Bbins1a4nBaMCb 400 MNMOA4a4YM Ha pPa3sod WwWAM  Hadana

npoueaypbl pocnycka.

MapKeTuHroBaa  opraHusauma  0OPMMBLUMX  Pa3BOA
CYNnpyroe UAM NNKBUAMPOBAHHOIO OPUANYECKOrO NMLUA He
NOANEXNUT pasgeny HUM NpuU  KakuMx 0BCTOATeNbCTBaXx.
AHanornyHbim 06pasom, KomnaHusA HA  NPU  KaKux
06CTOATENIbCTBAX HE OCYLWECTBAAET pasgen noAjesallux
BbINJaTe KOMUCCWMIA UM OOHYCOB MeXAy pacTopralolimmm
6paK cynpyramm WAM  Y4aCTHUKAMMU  IUKBUAMPYEMOTO
topuagndeckoro nnua. Komnanusa 4life npusHaeT TonbKo
04HY MapKeTUHIOBYIO OpraHM3aLMIo U BbINAa4YMBaET TONbKO
04HY KOMMUCCUIO Ha oauH BusHec 4life 3a Kakablii nepuog,
HauMcneHns. Komuccua scerga BbiniaunBaeTcs O4HOMY M
TOMY e dM3nYecKomy Man topuamndeckomy amuy. B cayuae
ecAn  pactopratolme 6pak  Cynpyrm  UAW  y4aCTHUKU
JNIMKBUAMPYEMOTO IOPUAMYECKOTO /IMLA He MOTyT peluTb
cnop no nosoAy pacnpeseneHus KOMUCCUMIU UM npaBa
cobCcTBEHHOCTN Ha 6UM3Hec B TeyeHwe 6 (wectn) mecAues
nocse Nogadyun Ha PasBog UM Hayana npoueaypbl POCNyCcKa,
npouncxoamt Hefo06poBO/IbHOE npekpatieHue
Onctpnbblotopckoro cornawenuna. Ecan Bbislumne cynpyru
MOJHOCTbID  OTKasblBaloTCA OT  BCeX npas Ha
nepBoHaya/sbHbit 6M3Hec 4Life, oba oHM MoryTt B
JanbHelweM 3aperncTpupoBaTtbca B OpraHvsauumn nwoboro
CroHcopa no cobcTBeHHOMY BblbOpy, He 0Xnpaa 6 (wecTtu)
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In divorce and entity dissolution cases, the relinquishing
party(s) shall have no rights to any distributors in their
former organization or to any former retail customer. They
must develop the new business in the same manner as
would any other new distributor.

3.36.  Sponsoring. All Active Distributors in good standing
have the right to sponsor and enroll others into 4Life. Each
prospective customer or distributor has the ultimate right to
choose his or her own Sponsor. If two distributors claim to
be the Sponsor of the same new distributor or customer, the
Company shall regard the first application received by the
Company as controlling.

3.37.  Transfer upon Death of a Distributor. Upon the
death of a distributor, his or her business may be passed to
his or her heirs. Appropriate legal documentation must be
submitted to the Company to ensure the transfer is proper.
Accordingly, a distributor should consult an attorney to
assist him or her in the preparation of a will or other
testamentary instrument. Whenever a 4Life business is
transferred by a will or other testamentary process, the
beneficiary acquires the right to collect all bonuses and
commissions of the deceased distributor’'s Marketing
Organization provided the following qualifications are met.
The successor(s) must:

e  Execute a Distributor Agreement;

e Provide an original death certificate and a notarized
copy of the will or other instrument establishing the
successor’s right to the 4Life business;

MecALEeB A0 MOAAyYM COOTBETCTBYIOWLErO 3asBieHus. Ecau
6biBlwee adpPuAMpPoBaHHOE NULO  HOPUANYECKOTO AunLa
NMOIHOCTbIKO OTKA3a/10Cb OT BCEX CBOMX MpaB Ha busHec 4life,
Takomy apduaMpoBaHHOMY MLy HeobxoAMMO OCTaBaTbCA
HEaKTUBHbIM B TeyeHue 6 (WecTn) MOJIHbIX KasfeHOapHbIX
MecALEeB, nNpexae 4YemM OHO CMOXeT 060CHOBaHHO
npeTeHAoBaTb Ha yyacTue B MOKYMKe, nepegade, YCTynke
uan npuobpeteHun nwbon ponn B 6u3Hece A4life wam
noAaTh 3asAB/IEHME Ha MOBTOPHYIO PErUCTPALMUIO.

B cnyyae pasBofa MAM POCMYyCKa HOPUAUYECKOTO AnUA
OTKa3blBalOWAACA OT CBOMX MpaB  CTOPOHa  Wan
OTKa3sblBatowuecs OT CBOMX MpPaB CTOPOHbl He UMeloT
HWKaKMUX NpaB B OTHOLIEHUN ANCTPUOBLIOTOPOB B COCTaBe MX
6bIBLUIMX OpraHM3auMii Man GbiBWKMX MoOKynatenen. OHM
AOJ/IXKHbI CO34aTb HOBbIM BU3HEC TaK Ke, Kak Nto6oi HOBbIN
AncTpubbiroTop.

3.36. CnoHcopctBo.  Bce aKTuBHble AUCTPUbBBLIOTOPDI,
cobnogaolme HopmaTuMBHble TpebosaHua 4Llife umerot
NnpaBo BbICTyNaTb B Ka4yecTBe CMOHCOPOB U PerncTpupoBsaTb
apyrve nvua ana ydactma B nporpamme 4life. Kaxkapii
NOTEHLMANbHbIM MOKyMaTenb WAM AUCTPUObLIOTOP WMeeT
nonHoe npaBo  BblbupaTb  cnoHcopa. Ecanm  aBa
ANcTpnbbioTopa YyTBEPXKAAOT, UTO ABAAKOTCA CMOHCOPaMM
OAHOTO U TOrO e HOBOro ANCTpubbioTopa MKW NoKynaTens,
ana KomnaHun 6yaeT vMMeTb MNPEUMYLLECTBEHHYIO CUNY
3aABNI€HNE, NOJly4EeHHOE el NepBbIM.

3.37. MNepepaya B cayyae cmepTu AUCTpubbioTopa. B
cnyvyae cmepTu ANCTpMObIOTOPa ero BU3HEC MOXKET NepenTu
K HacnegHukam. KomnaHuu fonxkHa ObiTb npeacTaB/ieHa

COOTBETCTBYHOLLAA topuamnyecKas [OOKYMeHTaums,
noaTeepKaatoLan NpPaBoOMeEpPHOCTb nepegauu.
CnepoBatensHo, ANCTPUBBLIOTOPY pekomeHAayeTcA

NPOKOHCY/IbTUPOBATLCA C OPUCTOM, KOTOPbIN OKAXKET emy
nomolwb B MOArOTOBKE  3aBELWLAHWA  WAM  ApPYroro
cogep)Kallero 3aBeliaTesibHble PAaCcNOPAMKEHUA AOKYMEHTa.
Mpn nepexoge 6usHeca 4life no 3asewaHuio uan B
pe3ynbTaTe  WCMOJIHEHWA  APYroro  3aselaTesIbHOro
JOKYMeHTa, Bblrogonpuobperatenb MosyyaeT nNpaBo Ha
nonyyeHne Bcex OOHYcoB M Komuccuit MapKeTUHroBom
OopraHusauMuM MOKOWHOro AuCTpubbIOTOpPa MNpU  YCIOBUM
COOTBETCTBUA cneayowmm KBaNIMOUKALNOHHbBIM
Kputepuam. MpaBonpeemMHUKN AONKHDI:

e noanucatb AucTpubblOTOPCKOE CornalleHne;

e MpeacCTaBUTb OPUTMHAN CBUAETENbCTB O CMEPTU U
3aBEPEHHYI0 KOMWIO  3aBelaHWa UAW  WMHOro
[OKYMEHTa, yCTaHaB/IMBAOLWLEro npasa
npaBonpeemHuKa Ha busHec 4life;
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e Comply with terms of the
Agreement;
e Meet all of the qualifications for the deceased

distributor’s status.

and provisions

3.38.  Transfer upon Incapacitation of a Distributor. To
effect a transfer of a 4Life business because of a distributor’s
incapacity, the successor must provide the following to 4Life:
(1) a notarized copy of an appointment as trustee; (2) a
notarized copy of the trust document or other
documentation establishing the trustee’s right to administer
the 4lLife business; and (3) a completed Distributor
Agreement executed by the trustee. The trustee must then:

e  Execute a Distributor Agreement;

e Comply with terms and provisions
Agreement; and

e Meet all of the qualifications for the incapacitated
distributor’s status.

of the

4, Responsibilities of Distributors

4.1. Change of Address or Telephone. To ensure timely
delivery of products, support materials and commission
payments, it is critically important that 4Life’s files are
current. Street addresses are required for shipping since UPS
cannot deliver to a post office box. Distributors planning to
move should send their new address and telephone number
to A4life’s Corporate Offices to the attention of the
Distributors Services Department. To guarantee proper
delivery, two (2) weeks advance notice must be provided to
4Life on all changes.

4.2. Continuing Development Obligations and Ongoing
Training. Any distributor who is the Sponsor or Enroller of
another distributor must perform a bona fide supervisory
function to ensure that his or her Downline is properly
operating his or her 4Life business. Distributors must have
ongoing contact, communication and management
supervision with the distributors in their Marketing
Organizations. Examples of such contact and supervision

e cobntogaTb ycnosma n nonoxeHuns CornalieHus;

®  COOTBETCTBOBATb
KpuUTepuam cTaTyca,

BCEM KBa/IMOUKALMOHHBIM
MMeBLUEerocAa Yy MNOKOMHOro

anctpubbioTopa.
3.38. MNepepaya B cayyae  yTpatbl  ANCTPUBLIOTOPOM
peecnocobHoctn. [nA ocylecTBieHuA nepegayn busHeca

4life B cBA3M C yTpaToli ANCTPUBBLIOTOPOM AEECnocobHOCTU
npaBonNpeemMHUK AO/IKEH NpeaocTaBuUTb KomnaHuu 4life (1)
HOTapWanbHO 3aBEPEHHYIO KOMUIO IOKYMEHTA O Ha3HAYeHUU
[O0BEPUTENBHOIO COBCTBEHHWKA; (2) HOTapuanbHO
3aBEPEHHYI0 KOMWIO TPacTOBOW AeKnapauuu uauv Apyroro
AOKYMEHTa, YCTaHaB/AMBAIOLWLEro MpaBo [0BepUTE/IbHOro
cobcTBeHHMKA Ha pacnopsxkeHne 6usHecom 4life; (3)
3ano/IHeEHHOE OunctpnbbioTopckoe cornalweHue,
NnoAnMcaHHOE AO0BEPUTENbHbIM  COBCTBEHHMKOM. 3aTem
[0BepUTE/IbHbINM COBCTBEHHUK JO/MKEH

o noanuncatb ,ﬂ,VICTpMGbPOTOpCKOE cornawieHue,
o CO6/'IIO,D,aTb ycnosua u nonoxexHmna CornaweHus;

®  COOTBETCTBOBaATb
KpuUTepuam cTaTyca,
anctpubbioTopa.

BCeEM KBa/'IMd)l/IKaLI,MOHHbIM
nmesuieroca y NOKOWMHOro

4, 06sa3aHHOCTU AUCTpUBBLIOTOpA

4.1. CmeHa aapeca MaAnM Homepa TenedoHa. B uensx
obecneyeHMa CBOEBPEMEHHOW [AOCTaBKM  NPOAYKUUMU,
BCMOMOraTe/ibHbIX MaTepuasoB W BbINAATbl  KOMWUCCUM

0CObeHHO Ba)KHO, 4TOObl MMeloWMecAa B PacnopsaXKeHUU
KomnaHuu  4life  paHHble  cofepanuM  aKTyalbHYyto
uHpopmaumio. [na  OTrpy3skM HeobXxoouMbl MOYTOBbIE
afpeca, Tak Kak cnyxb6a UPS He gocTaBnseT OTnpasaeHUs Ha
HOMEpP MOYTOBOrO fLLMKA. [UCTPMBLIOTOPLI, NAaHMpPYLOLWMe
CMEHY  MECTOMOJIOKEHUA,  [ONXKHbI coobuwaTb B
KopnopaTtueHbiit oduc 4Life HoBble aapeca M Homepa
TenepoHOB, HanpaBAAA COOTBETCTBYHOLWME cOObLEeHNA B
otaen obcnyxueaHua auctpubbioTopoB. [aa rapaHTuu
Hagnexallen [oCTaBKkM Heobxoammo 3abnaroBpemeHHO
HanpaBWUTb COOTBETCTBYIOLLEE YyBegOM/IeHWe 3a 2 (aBe)
Heaenu.

4.2. 0Obsa3aTenbcTBa N0 NOCTOSHHOMY PasBUTUIO U
obyyeHuto. Noboit  guctpubbloTop,  ABAsAOWMIACA
CMOHCOPOM MM NNLOM, PErucCTpUpyoLWMM  ApYroro

ANCTPUBBLIOTOPA, LO/IKEH BbINOMHATL B Ayxe A06poii Boau

KOHTPO/IbHble  QYHKUMM,  4YTOObI  yAOCTOBEPUTbCA B
Hag/iexalem BeaeHUn 6usHeca HUMKECTOALLMMMU
opraHusauuamum. ucTpubbloTopbl  AO/IKHbI  MOCTOSIHHO
KOHTaKTMPOBaTb, obmeHMBaTbCA nHdopmaumei "
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may include, but are not limited to: newsletters, written
correspondence, personal meetings, telephone contact,
voice mail, electronic mail, and the accompaniment of
Downline distributors to 4Life meetings, training sessions,
and other functions. Upline distributors are also responsible
to motivate and train new distributors in 4Life product
knowledge, effective sales techniques, the A4lLife
Compensation Plan, and compliance with Company Policies.

4.3. Increased Training Responsibilities. As distributors
progress through the various levels of leadership, they will
become more experienced in sales techniques, product
knowledge, and understanding of the 4Life program. They
will be called upon to share this knowledge with lesser
experienced  distributors  within  their = Marketing
Organization.

4.4, Ongoing Sales Responsibilities. Regardless of their
level of achievement, distributors have an ongoing
obligation to continue to personally promote sales through
the generation of new customers and through servicing their
existing customers.

4.5. Nondisparagement. 4Life wants to provide its
independent  distributors  with  superior  products,
compensation plan and service in the industry. Accordingly,
we value constructive criticisms and comments from
distributors. All such comments should be submitted in
writing to 4Life’s Distributor Services Department. While
4Life welcomes constructive input, negative comments and
remarks made by distributors about the Company, its
products or compensation plan serve no purpose other than
to sour the enthusiasm of other 4Life distributors. For this
reason, and to set the proper example for their Downline
Organization, distributors must not disparage, demean or
make negative remarks about 4Life, other 4Life distributors,
4Life’s products, the Compensation Plan, or 4Life’s directors,
officers or employees.

4.6. Providing Documentation to Applicants.
Distributors must provide the most current version of the

OCYLLECTBAATb KOHTPONb HaZ APYrMMU AUCTPUBbIOTOpamuy,
BXOZAALWMMM B WX MapKETUHroBytd opraHusauumio. K
NPMMEPaM TaKUX KOHTAKTOB M KOHTPO/IA MOTYT OTHOCUTbCA,
B YaCTHOCTM, paccblika MHOOPMALMOHHbLIX COObLLEHMN,
nepenucka, O4Hble CoBelaHuA, TenedoHHble MeperoBopbl,
€006 L,EeHMA rO/I0COBOM NOYTbI, 3EKTPOHHOM NOYTbI, @ TaKKe
COMPOBOXAEHNE HUMKECTOALLMX OpraHuM3auuii BO Bpems
COBELLAHMWI, Y4EBHbIX MEPONPUATUIA U APYIUX MEPONPUATUIA
4life. BblwecToAwme AUCTPMOLIOTOPbLI TaKKe OTBeYatoT 3a
MOTMBaLMIO U obydeHMe HOBbIX ANCTPMObLIOTOPOB, BKIKOYaA
nsyyeHne npoaykumu, 3OPEeKTUBHbIX TEXHWUK MPOAANKM,
KomneHcaumoHHoro nnaHa 4life n metopos obecneyeHus
co0TBeTCTBUA MOANTUKE KOMMAHUM.

4.3. 0O6a3aHHOCTb NOBbIWATh KBannudbukaumo. Mo mepe
NPOLBUMKEHUA BBEPX YEPEe3 Pas/vyHble YPOBHU NNAEPCTBA
AncTpubbioTopbl  NpuobpeTatldT Bce 6oabliMKA  OMNbIT B
061acTM  TEXHOMOTUN NPOAAXKW, 3HAHMA aACCOPTUMEHTA
NPOAYKUMM W NOHMMaHMA nporpammbl 4Life. OnbITHbIX
ANCTPUOBIOTOPOB NPU3bIBAIOT AE/IUTHCA CBOMMM 3HAHUAMM C

MeHee  OMbITHbIMMU yneHamm nX MapKeTuHrosom
OopraHu3saunu.

4.4, 0653aHHOCTM MO OpraHu3auuy _ HEnpepbiBHbIX
npoaax. HesaBucMMO  OT  ypoOBHA  AOCTUXKEHWUN
AMCTpMbbioTOpbl  0653aHbl  NPOAOAXKATb HA MOCTOAHHOM
OCHOBE J/INYHO CTMMYJMPOBATbL CAPOC Ha NPOAYKUMIO cpeaum
HOBOrO  MOKOJIEHMA  MOKynaTenen wn  obcayxueaTtb
UMEIOLLMXCA MoKynaTenen.

4.5. 3anpeT nopoyalimx BbiCKasbiBaHMK. KomnaHus
4life  cTpemuTcA  NOCTaBAATb  CBOMM  HE3aBUCUMMbIM

AMCTpMbbIOTOPaM  MPOAYKUMIO BblCOYAWMWIEro Kjacca, a
TAKXXe Jlyylme B OTPACAM KOMMEHCAUMOHHbIA nnaH U
06CNyKMBaHME. CnepoBaTtenbHo, Mbl LeHUM
KOHCTPYKTUBHYIO KPUTUKY M 3amedaHus LUCTPUOLIOTOPOSB.
Bce Takue 3amevaHus cnefyeTr noAasaTb MUCbMEHHO B
oTaen obcnyxumaHuA AUCTpMBbIOTOPOB KomnaHuu 4life.
XoTa KomnaHusa 4Life noowpsaeTr KOHCTPYKTUBHYHO KPUTUKY,
HeraTMBHble OT3biBbl WM 3aMeyvyaHuAa AUCTPUMObIOTOPOB O
KomnaHuu, ee NpoayKuMM U KOMMEHCALMOHHOM MNaHe He
CAyXaT HWKAKUM LLeNsiM, KpOMe CHUXKEHWA 3HTy3Masma
apyrmx auctpmbetotopos 4Life. Mo aTo npuumnHe, a Takxke
yTo6bl NMOAATL MONOMKMUTE/bHLIA MPUMEP HUKECTOALMM
OopraHusaumam, AUCTPUOBLIOTOPbI HE [O0/MKHbI  A0MNYCcKaTb
NMopoYaLLMNX, YHUUMMKUTENBHBIX U HEraTUBHbIX 3amMeyaHuit o
4life, ppyrux anctpubbioTopax 4life, npogykuwmn 4life,
KomneHcaumoHHoM nnaHe 4Life, a TaKXKe pgupekTopax,
AOJIKHOCTHBIX NMLAX U paboTHMKax KomnaHuu 4Life.

4.6. MpepocraBneHve  AOKYMEHTAUMM  3aABUTENAM.
ANCTpnBbIOTOPbI A0MKHbBI MPEAOCTaBAATb CMOHCUMPYEMbIM
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Policies and the Compensation Plan to individuals whom
they are sponsoring to become distributors before the
applicant signs a Distributor Agreement. Additional copies of
the Policies can be acquired from 4Life.

4.7. Reporting Policy Violations. Distributors observing
a violation of the Policies by another distributor should
submit a written report of the violation directly to the
attention of the 4Life Compliance Department. Details of the
incident such as dates, number of occurrences, persons
involved, and any supporting documentation should be
included in the report.

5. Sales Requirements

5.1. Product Sales. The 4Life Compensation Plan is
based upon the sale of 4Life products to end consumers.
Distributors must fulfill personal and Marketing Organization
retail sales requirements (as well as meet other
responsibilities set forth in the Agreement) to be eligible for
bonuses, commissions and advancement to higher levels of
achievement.

5.2. No Price or Territory Restrictions. Distributors are
not required to sell 4Life products at the suggested retail
prices set by A4Life on the 4Life Product Price List.
Distributors may sell 4Life products at any price they choose.
There are no exclusive territories granted to anyone. No
franchise fees are required.

5.3. Sales Receipts. If a distributor sells any A4Life
product from his or her inventory, he or she must give the
customer a copy of a 4Life retail sales receipt at the time of
the sale. Distributors must maintain all retail sales receipts
for a period of two (2) years and furnish them to 4Life at the
Company’s request.

6. Bonuses and Commissions

6.1. Bonus and Commission Qualification. A distributor
must be active and in compliance with the Agreement to
qualify for bonuses and commissions. So long as a distributor
complies with the terms of the Agreement, the Regional

UM OM3MYECKMM NMLAM, KOTOPbIM OHU MnpeasiaraloT CTaTtb
AucTpubbloTopamu, A0  NOAMUCAHWA  NpeTeHAEeHTaMu
ONcTpMBbIOTOPCKOrO  COralleHns  nociefHue  Bepcuun
NMonntnkn n KomneHcaunoHHoro nnaHa. [lonosiHuTeNbHble
aK3emnaApbl MoANTUKN MOXKHO nonyunTb y 4life.

4.7. CoobluieHune o] HapyweHuu NOJNTUKMW.
ONCTpMbbIOTOP, KOTOPOMY CTasio M3BECTHO O HapyLUEeHWUU
NOJINTUKMN Apyrumm AucTpmubbioTopamu, DOJIKEH
npeacTaBUTb NMUCbMEHHbIN oTyer o] HapyLeHun
HenocpeacTBeHHO B oTaen obecneyeHWa HOPMATUMBHO-
NnpaBoOBOro COOTBETCTBUA KomnaHuu 4Life. B otuet cneayer
BK/IIOYNTb MOAPOBHOCTM MPOUCLIECTBMSA, TakKMe Kak AaThbl,
KONMYECTBO C/y4yaeB HapyweHus, WHbopmaumio 06
YYaCTHUKAX, a TaKXKe NPUNOKUTb Nobylo NoaTBEPKAAOLLYI0
OOKYMEHTALMIO.

5. Tpe6oBaHuA K o6bemam npoaak

5.1. O6bem npoaaxk nNpoAyKumu. KomneHcaunmoHHbIN
nnaH 4Life ocHoBaH Ha obbeme npogax npoaykuuu 4life
KOHeYHbIM  noTtpebutenam. [AUCTPUOLIOTOPbI  AOXKHbI
BbIMOMIHATL TPEBOOBAHMA K 06BEMY PO3HMYHbLIX NPOAAXK KaK
Ha /IMYHOM YPOBHE, TaK M Ha YPOBHE MapPKETUHrOBOM
opraHusauuu (a TaKkKe apyrve 06s3aHHOCTY,
npeaycmoTpeHHble CornaweHnem), 4ytobbl MMeTb NPaBo Ha
GOHYCbl, KOMUCCMM W MPOABUNKEHWE Ha 6osiee BbICOKMIA
YPOBEHb UEPAPXMM.

5.2. OTcyTCTBME  UEHOBbLIX U TeppUTOPUabHbIX
OrpaHNYEHNN. OT pguctpubbloTopoB He TpebyeTcA
npofasatb npoaykuuio 4Llife NO  pPO3HWYHBIM  LEeHaMm,
ycTaHaBauBaembiM B [MpelickypaHTe 4life. JuctpmbbroTopbl
BrnpaBe npogasBatb npoaykuuto 4Life no  nobbim
YyCTaHaBAMBaEeMbIM UMW LeHam. Hu 3a Kem U3 Hux He
33KPENNAIOTCA Ha  WUCKNIOYUTENIBHOM OCHOBE  HUKaKue
Tepputopumn. [lnata 3a KOMMEPYECKYIO KOHLLECCUIO He
B3MMaeTCA.

5.3. ToBapHble Yeku. [lpu npogaxe AnctTpubbioTopom
noboin npoayKumm 4Life s cobcTBEHHbIX TOBApHbIX 3aMacoB
OH A0/}KEH BblAaTb NOKYNaTeato B MOMEHT MPOAAXKKU KOMNUIO
ToBapHoOro veka 4lLife. AncTtpubbioTOpbl AOMKHbI XPaHUTb
BCE TOBApHbIE YEKM 3a ABYXNETHUI Nepuos U NpeacTaBaATb
nx no TpeboBaHUIo KomnaHuu 4Life.

6. BoOHycbl U KOMUCCUUN

6.1. Kputepuun npepocrasneHns 6OHYCOB U KOMMUCCUW.
YT06bl MMETb NpaBo Ha nosyyeHMe BOHYCOB U KOMWCCUIA,
ANCTPUOBLIOTOP AOKEH ObITb aKTUBEH U AO/MKEH cobntopath
ycnosus  Cornawenua. [Mpu  cobaogeHun  ycnoBui
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Center shall provide bonuses and commissions to such
distributor in accordance with the Compensation Plan and
these Policies

6.2. Adjustment to Bonuses and Commissions for
Returned Products.  Distributors receive bonuses and
commissions based on the actual sales of products to end
consumers. When a product is returned to 4Life for a refund
or is repurchased by the Company, the bonuses and
commissions attributable to the returned or repurchased
product(s) will be deducted, in the month in which the
refund is given or will be withheld from any bonus,
commission or other amount owed by the Company.
Deductions will continue every pay period thereafter until
the commission is recovered from the distributors who
received bonuses and commissions on the sales of the
refunded goods.

6.3. Provision of Bonuses and Commissions.  The
Regional Center will provide distributors bonuses and
commissions due to them in accordance with the 4life
Compensation Plan and these Policies by way of granting
discounts for future orders of A4Life products in the
respective amounts of bonuses and commissions accrued
with respect to such distributors.

6.4. Other Incentives. 4Life may from time to time adopt
and apply incentives other than provision of bonuses and
commissions (such as compensation for trips and A4lLife
conferences). Such incentives are based on and are made in
consideration for the marketing activity of distributors
aimed at promotion of 4Life products and attracting new
distributors and customers. In all cases the provision of such
incentives shall be formalized with a written services
agreement between 4Life and the relevant distributor and
an act of transfer and acceptance fixing (i) a detailed list of
marketing activities actually performed by the distributor to
the benefit of 4Life, and (ii) the monetary value of the
incentive provided to the distributor.

7. Product Guarantees, Returns and Inventory
Repurchase
7.1. Product Guarantee. 4Life offers a one hundred

percent (100%) 30-day money back satisfaction guarantee

CornaweHuna  PerMoHanbHbI  UEHTp  npeaoctasaseT
AncTpubbioTopy Kommuccun M BGOHYCcbl B COOTBETCTBUM C
KoMneHCauMOHHbIM NAaHOM M HacToawel NoanTnkon.

6.2. KoppeKTMpoBKa cymm 60OHYCOB M KOMUCCUIA B CBSA3U
C BO3BPaTOM NpoayKkumu.  AncTpubbloTOpbl MNoAy4atoT
6OHYCbl 1 KOMMCCUM Ha OCHOBaHUMU HAKTUYECKUX 06beMOoB
NPOLaXKM NPOAYKLMM KOHEYHbIM MmoTpebutenam. B cnyvae
BO3BpaTa npoaykuuu 4life ¢ Bo3BpaTOom noKynaTtento ero
CTOMMOCTU UM 06paTHOrO BbIKYMa NpoayKumn KomnaHuen
cymma HOHYCOB M KOMUCCUN, OTHOCALLMXCA K BO3BPALLEHHOM
WAN BbIKYNJEHHOW MNPOAYKLUMMU, BblYMTAETCA M3 CYMMbl 3a
MecAL, B KOTOPOM bbls1 caenaH BO3BPAT AEHEXHbIX CPeACTB,
AW yoepXuBaeTca U3 cymmbl noboro 6oHyca, Komuccum
WAN  WHOW  cymMmbl, npuuyuTalowenca ¢ KomnaHuu.
YaeprKaHUA NpOAOJ/IKATCA B KaXKAOM nociaeaytouiem
NnAaTeXXHOM Nepuoge, NOKa KOMUCCUA He ByaeT B3bICKaHa C
AMCTPMObIOTOPOB, MONMYYMBLWINX OGOHYCbl M KOMMUCCUMM C
NpoAarkv BO3BPaLLLEHHbIX TOBAPOB.

6.3. Bbinnata 6OHYCOB M KOMMUCCWWA. PerMoHanbHbIN
LEHTP npeaocTaBnseT  AWUCTpubbloTOpam  BOHyCbl U
KOMMUCCUN B COOTBETCTBMM C KOMNEHCAUMOHHbIM MaaHOM
4life n Hactoswen [oAMTUKON nNyTem nNpenoCTaBieHUA
CKMOOK MpW nocaefylolWmx 3akasax npogykuummn 4life Ha
COOTBETCTBYIOLWME CYMMblI HAYUCNEHHbIX Taknm
AncTpmbbioTopam 6OHYCOB.

6.4. UHble Bo3HarpaskgeHus. 4life moxkeT Bpems oT
BpeMA MNPUHUMATb W MPUMEHATb BO3HArPaAXKAEHUA MUHble
yem 6OHyCbl M KoOMWCCUM (Hanpumep, KOMNeHcaumn
nyTeLecTsui 7 KOHdepeHL M 4Life). Takne
BO3HArpaXk4eHnsa OCHOBaHbl Ha W NpeaoCTaBAAITCA 3a
MapKeTUHIrOBYO [eATeNbHOCTb AnctpmnbbioTopos,
HanpaB/eHHYIO Ha npoaBu)KeHue npoaykTos A4life n
npuBieYeHne HOBbIX AUCTPUObLIOTOPOB M noTpebutenenn. B

KaXaom  Takom cnyyae npeaoctaBneHMe  Takoro
BO3HArpaXXAeHUA AO0MKHO 6bITb 0DOPMAEHO MUCbMEHHbBIM
porogopom 06 OKasaHuu  ycayr  mexagy 4life wu

COOTBETCTBYIOLWUM ANCTPUOBLIOTOPOM, 3 TaKKe aKTOM caaum-
NpPUemMKK ycnyr, B KOTOPOM A0J/IKeH bbiTb 3apMKcmpoBaH (i)
nepeyeHb MAPKETUMHIOBbIX YCAYr, KOTOpble peasbHO 6blaun
OKasaHbl gucTtpubbioTopom B nonbsy 4life, n (ii) pasmep
BO3HArpaXkAeHuaA, NpefoCTaBASEMOro AUCTPUOLIOTOPY, B
OEHEXHOM BbIPaXKeHUW.

7. TapaHTMM Ha nNpPOAYKLMIO,
3anacbl

BO3BpPaT U TOBapHble

7.1. FapaHTMA Ha npoayKuuio. 4life npepnaraet
PO3HWYHbIM NOKYyNaTeNAM AeNCTBYOLLYIO B TedeHne 30 aHel
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(less shipping charges) to all retail customers. If a customer
purchased a product from a 4Life distributor, the customer
must return the product to that distributor for a refund,
replacement or exchange. If a customer purchased the
product directly from the Company, the product should be
returned directly to the Company.

If a distributor is unsatisfied with any A4Life product
purchased for personal use, the distributor may return the
product within thirty (30) days from the date of purchase for
a one hundred percent (100%) refund, a replacement or
exchange (less shipping charges). This guarantee is limited to
RUB 19,680.00 in any 12-month period. If a distributor
wishes to return merchandise exceeding RUB 19,680.00 in
any 12-month period, the return will be deemed an
inventory repurchase and the Company shall repurchase the
inventory pursuant to the terms in the “Return of Inventory
and Sales Aids by Distributors” section of these Policies, and
the distributor’s Distributor Agreement shall be canceled.

7.2. Products Returned by Personal Retail Customers. If
a personal retail customer returns a product to the
distributor from whom it was purchased, the distributor may
return it to the LP Center Distributor or, in case of the LP
Center Distributor itself - to the Company for an exchange or
replacement (the distributor returning the product is
responsible for all shipping charges).

7.3. Return of Inventory and Sales Aids by Distributors.
Upon cancellation of a distributor’s Distributor Agreement,
the distributor may return inventory and sales aids
purchased within one (1) year from the date of cancellation
for a refund if he or she is unable to sell or use the
merchandise. A distributor may only return products and
sales aids he or she personally purchased from the Company
or the LP Center Distributor under his or her Distributor
Identification Number, and which are in Resalable condition.
Upon receipt of the products and sales aids, the distributor
will be reimbursed ninety percent (90%) of the net cost of
the original purchase price(s), less shipping charges. If the
purchases were made through a bank card, the refund will
be credited back to the same account. The Company or the
Regional Center (as applicable) shall deduct from the

CTOMPOLLEHTHYIO rapaHTMIO BO3BpaTa yn/1ayeHHoM cymmbl (3a
Bbl4eTOM cbopa 3a AOCTABKY), €CAN MOKYNaTens He yCcTpouT
ToBap. Ecnm  nokynmatens  npuobpen  NpoaykT Y
anctpubbiotopa 4life, oH foMKeH BepHYTb 3TOT MPOAYKT
A5 BO3BpaTa ero CTOMMOCTU, 3aMeHbl NN 0BMeHa TOMY Ke
auctpubbiotopy. Ecam  nokynatenb npuobpen npoaykT
HenocpeacTBeHHO Yy KomnaHuuM, ero cneayetr BepHYTb
Hanpsamyo KomnaHuu.

Echan anctpubbioTop He A0BOJIEH KakKMM-IMB0 NpoayKTOM
4life, npuobpeTeHHbIM AA8 JIMYHOFO MNO/Ib30BAHUA, OH
MOXET BEPHYTb TaKoW NpoAyKT B TedeHue 30 (Tpuauatu)
[OHeW ¢ AaTbl NMOKYMKK ¢ nocaeaytolelt KomneHcaumein 100%
(cTa NnpoueHTOB) ynaayeHHOW LeHbl, 3aMeHOM nan obmeHom
(3a BblMeTOM cbopa 3a AoCTaBKy). JIMMUT BbINAaT no
rapaHtumM coctasnser 19 680 pybneit B Kaxgom
ABeHaguatumecsdyHom nepuoge. Ecam  auctpubbioTtop
HamepeH BepHyTb TOBAap Ha cymmy, npesbiwatowyo 19 680
pybneii B niobom p[BeHafLATUMECAYHOM Mepuoae, TaKou
BO3BpaT OyAeT cuMTaTbcs OOPATHbIM BbIKYNOM TOBAPHbIX
3anacoB B COOTBETCTBMM C YC/IOBUAMMU pasfena HacTosLie
MoAnTUKKM «Bo3BpaT ANCTPUOLIOTOPOM TOBAPHbLIX 3aMacoB U
MapKeTUHroBbIX  MmaTtepuanos», a JucTpubbloTopcKoe
cornaweHne € BO3BPALAOWMM TOBap AUCTPUObIOTOPOM
6yaeT npekpaLieHo.

7.2. [Mpoaykums, BO3BpaLleHHasA PO3HUYHbIMK
nokynatenamu aucrpubbloTtopa. Ecnu 3akpenneHHbl 3a
OUCTPUOBLIOTOPOM  PO3HWMYHBLIM  MOKynaTenb BO3BpallaeT
NPoAyKT AMUCTPpUBbLIOTOPY, Y KOTOpPOro oH 6bin npuobpeTeH,
AMCTpMbbIOTOP  BMpaBe BEpHYTb TaKoOW  MPOAYKT B
PervMoHanbHbIM LEHTp wWAW, B CAyyae BO3BpaTa ToBapa
camMmm PerMoHanbHbIM LLeHTPOM, BO3BpPaT OCYLLeCTBAAETCA
8 Komnanuto ana obmeHa wAM 3ameHbl (onnaTa Bcex
cbopoB 33 [O0OCTaBKYy COOTBETCTBYHOLLEro  MNpoAyKTa
BO3/1araeTca Npy aTom Ha aucTpubbioTopa).

7.3. Bo3BpaT AWCTPMOLIOTOPOM TOBAPHbIX 3anacos U
MApPKETUHIOBbIX  MaTepuasios. Mpu  npekpalieHuu
OncTpnbbioOTOPCKOrO COrNalieHnsa AucTpubbloTop BhpaBse
BEPHYTb npuobpeTeHHble TOBapHble 3anaceol 7
MapKeTUHroBble MaTepuasnbl C BOSMELLLEHUEM UX CTOMMOCTU
B TeyeHMe 1 (ogHOro) rofa Cc MOMEHTa MpeKpalLeHus
[ENCTBUA COMNALLeHUs, , eCAN OH He B COCTOSHUWM NPoAaTb
WAN UCNONb30BaTb ToBap. AucTpmnbbioTOp BnNpaBe BepHYTb
TONbKO Ty MPOAYKUMIO W MapKETUHrOBble MaTepuainsl,
KoTopble npuobpen y KomnaHuM wuan B PermoHanbHom
LeHTpe nof cob6CcTBEHHbIM UAEHTUOUKALMOHHBIM HOMEPOM
ANCTPMObIOTOPa M KOTOpble HaXxoAAaTCA B MPUroO4HOM ANs
nepenpoaxku coctosiHun. MNocne noayvyeHUa NpPoayKUMK U
MapKEeTUHrOBbIX ~ MaTepuanos  AUcTpubbloTopy  byayT
BO3BpalLLeHbl 90% ([eBAHOCTO NPOLEHTOB) NEPBOHAYANbHOM
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reimbursement paid to the distributor any commissions,
bonuses, rebates or other incentives accrued with respect to
the distributor which were associated with the merchandise
that is returned.

7.4. Procedures for all Returns. The following
procedures apply to all returns for refund, repurchase or
exchange:

e All merchandise must be returned by the Regional
Center Director or the distributor or customer who
purchased it directly from 4Life.

e All products to be returned must have a Return
Authorization Number which will be obtained by
calling the Distributor Services Department. This
Return Authorization Number must be written on
each carton returned.

The return must be accompanied by:

e A copy of the original dated retail sales receipt (if
product was returned to the distributor by a retail
customer); and

e The unused portion of the product in its original
container.

Proper shipping carton(s) and packing materials are to be
used in packaging the product(s) being returned for
replacement. All returns must be shipped to 4Life shipping
pre-paid. 4Life does not accept shipping-collect packages.
The risk of loss in shipping for returned product shall be on
the distributor. It is the sole responsibility of the distributor
to trace, insure or otherwise confirm that the Company has
received the shipment.

If a distributor is returning merchandise to 4Life or the LP
Center Distributor that was returned to him or her by a
personal retail customer, the product must be received by
4Life within ten (10) days from the date on which the retail
customer returned the merchandise to the distributor, and
must be accompanied by the sales receipt the distributor
gave to the customer at the time of the sale. No refund or

MOKYMHOM LeHbl 6e3 yyeTa HaNoros 3a Bbl4eToMm cbopoB 3a
poctaBky. Ecam  nokynku  coBepwanucb € OMAATOM
6aHKOBCKOM KapToW, BO3BPAT OCYLLECTBAAETCA HA TOT Xe
CYeT, C KOTOPOro NPOM3BOAUNOCH cnucaHne. Komnanusa mam
PeroHanbHbIi  UEHTP (B 3aBMCMMOCTM OT TOro, 4TO
NPUMEHMMO)  BblYMTAET M3 CYMMbl  NpuumTatoeiics
ANCTPUOBIOTOPY KOMMNEHCAUMM CYMMy BCEX KOMMWCCUMA,
6OHYCOB, CKMOOK 3a 06bEM W APYrUX CTUMYAUPYIOLLUX

BbINAAT, MONYYEHHbIX AUCTPUOBIOTOPOM B  CBASU C
BO3BpaLLaeMbliM TOBapOM.
7.4. [Mpoueaypbl, MNPUMEHUMbBIE KO BCEM _CAy4Yasam

Bo3Bparta. B cBA3M co BCemn BO3BpaTamMu, KOMMNEHCALMAMM
AEeHEeXHbIX CpeacTs, O6paTHbIM BbIKynom wuaun obmeHoM
NPUMEHAIOTCA ONUCaHHble HMXKe npoueaypbl:

e Bce TOBapbl A0/IKHbI BO3BpaLWATLCA [MpeKTopom
PeroHanbHOro LeHTpa uam anctpmbbioTopom nam
noKynaTenem, KOTOpble npuobpenu nx
HenocpeacTBEHHO Yy KomnaHuu 4Life.

e Y Bcel noanexallen Bo3BpaTy NPOAYKLUN SOMKHbI
6bITb HOMEpa paspelleHna Ha BO3BPaAT, KOTopble
MOKHO nony4uThb, NO3BOHMB B oTaen
obcnyxusaHma AncTpubbioTopoB. TaKoli Homep
paspelleHna Ha BO3BPAT LO/KEH ObITb yKasaH Ha
KaXk40M BO3BPALLAEMOI YNaKOBKE.

Mpu BO3BpaTe Cneayer NpeacTaBuTb

®  KOMMUIO YeKa C AaTOW PO3HMYHOW MOKYNKK (ecnu
NPOAYKT BO3BpaLlaeTca AMCTPUBbIOTOPY
PO3HMYHbIM NOKyMNaTenem); u

®  HEeMCno/Nb30BaHHYIO yacTb
OPWIrMHaNbHOM yNaKoBKe.

npoayKuun B

[na ynakoBKM NpoAyKUMM, BO3BpaLLaemMoW A/1A 3aMeHbl,
cnegyeT MCNO/b30BaTb HaAJ/IeXaLLyo Tapy M ynakoBO4YHble
MaTepuanbl. Bca Bo3spaljaemas NpoAyKLMA HanpaBaseTca
KomnaHuu 4life ¢ npepgonnaveHHol poctaskoi. 4Life He
NPUHUMAET MOCLIIKK, KOTOpble MoAyyaTenb AOJ/IKeH
3abupatb camMocCToATENbHO. PUCK yTpaTbl NpoAyKUMKM BO
BPEMA MEepecbiKM HeceT AucTpubbioTop. OTcnexusaHue
[OCTaBKM, CTPaxoBaHWE, TMOATBEPNKAEHWE  MOJydYeHUs
oTnpasneHna KomnaHuen, Bo3naraoTcsa Ha AUCTpUbbIOTOPA.

Ecan anctpubbioTop Bo3BpawaeT 4Life uan PermoHanbHomy
LEeHTPY TOBap, KOTOpbl 6bln BO3BpalweH AUCTpUBbIOTOPY
€ro pPO3HMYHbIM MNOKynaTenem, NPOAYKT [AOMKEH ObITb
nonydeH 4Life 8 TeueHune 10 (aecatn) aHel c gaTbl BO3BpaTa
noKynatenem AUCTPUMBBLIOTOPY BMECTe C YeKOM, BblAaHHbIM
ANCTPUOBIOTOPOM MOKYMaTeNlo B MOMEHT MpoJaxku. B
C/ly4ae HeBbINOJHEHWUA NEPEYNCNEHHbIX YCI0BUIN U NpaBun
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replacement of product will be made if the conditions of
these rules are not met.

8. Dispute Resolution and Disciplinary Proceedings

8.1. Disciplinary Sanctions. Violation of the Agreement,
these Policies, or any illegal, fraudulent, deceptive or
unethical business conduct by a distributor may result, at
4life’s discretion, in one or more of the following
corrective measures:

e Issuance of a written warning or admonition;

e Requiring the distributor to take immediate
corrective measures;

e Loss of privileges;

e 4life may withhold from a distributor all or part of
the distributor’s bonuses and commissions during
the period that 4Life is investigating any conduct
allegedly violating the Agreement. If a distributor’s
business is canceled for disciplinary reasons, the
distributor will not be entitled to recover any
commissions withheld during the investigation
period;

e Suspension of the individual’s
Agreement for one or more pay periods;

Distributor

e Involuntary cancellation of the offender’s

Distributor Agreement;

e Any other measure expressly allowed within any
provision of the Agreement or which 4Life deems
practicable to implement and appropriate to
equitably resolve injuries caused partially or
exclusively by the distributor’s Policy violation or
contractual breach; and/or

e In situations deemed appropriate by A4Life, the
Company may institute legal proceedings for
monetary and/or equitable relief.

8.2. Grievances and Complaints. When a distributor has
a grievance or complaint with another distributor regarding
any practice or conduct in relationship to their respective
4Life businesses, the complaining distributor should report,
in writing, to the Compliance Department at the Company.

BO3BpPaAT CTOMMOCTUN NN 3aMeHa NPOAYKTa HEBO3MOXKHbI.

8. PaspeweHune
pa3buparennbcrea

cnopos " ANCUUNANHAPHbIE

8.1. AucumnanHapHble  B3bICKaHUA. HapyweHue
CornaweHus, HacToswen MoNUTUKK, a TaK}Ke HEe3aKOHHbIe,
MOLIeHHUYecKkMe, o6bMaHHble UAN He3TU4YHble AeiCTBUA
AUCTpUbbIOTOpPa MOryT NpuBECTH, Ha ycmotpeHue 4life, K
OQHOMY WU HECKOJIbKMUM W3 NepeuvymncNeHHbIX HUuXe
B3bICKaHUiA:

e [lMCbMeHHOMY NpeaynpexXaeHnio AN BbIroBopYy.

e TpeboBaHutio, 4TObbI AUCTPUOLIOTOP HEMea/IeEHHO
NPUHAA KOPPEKTUPYIOLLME MEpPbI.

e YTpaTe npusuIeruni.

e 4life BnpaBe yAep:KaTb MOJIHOCTBIO UM YACTUYHO
6OHYCbl M KOMMUCCMM 3a Nepuof paccnefoBaHus

4life ¢dakToB nNoBeAeHUA, NPeANONOKUTENbHO
Hapywatowero CornaweHue. Ecan peatenbHOCTb
6bu3Heca anctpubbiloTopa npekpalLeHa no

OVUCUMNANHAPHBIM NPUYMHaAM, AUCTPUOLIOTOP He
MMeeT NpaBa Ha BO3BPaT KOMUCCUN, yAEPKaHHbIX B
nepuoz paccnefoBaHus;

e [lpuoctaHoBKe  aeilctBuA  JMCTPUBBLIOTOPCKOrO
cornaweHnsa ¢ GU3NYECKMM NIMLOM Ha OAUH Uan
HECKOJIbKO MNATEXKHbIX MepruoaoB;

e HepobpoBonbHOMy NnpeKpaLLeHunto
ONcTpnBbIOTOPCKOro COrNalleHna € HapyLUBLIMM
Muom;

e JllobbiMm ApyrMM Mepam, MpeayCMOTPEHHbIM B
ABHOW ¢dopme ntobbim nonoxkeHnem CornaweHun
WA TakuMe Mepbl, KoTopble 4life nocumtaer
uenecoobpasHbIMM MPUMEHUTb W HaZ/exKalummm
ana crnpasegnBoro pelweHuA npobnem,
BbI3BAHHbIE  YAaCTUYHO  WAN  WUCKIKOYMTESNIbHO
HapyweHuem aucTpubotoTopom [MOAUTUKM  UAK
[0roBOpPHbIX 06A3aTeNbCTB; U (Mnn)

e B cuTyaumax, Korga 4Life nocyuraetr
uenecoobpasHoiM, KomnaHus Bnpase B036yauTb
cynebHoe pa3bupaTenbCcTBO € LEbio NOAYYeHUs
YOOBNETBOPEHMA B AeHexHol dopme u (nam) no
npaBy cNpaBea/IMBOCTMU.

8.2. KoHOAMKTBI M Kanobbl. B cnyvae KoHPAMKTa
MeXay OUCTPUOBLITOPaMM WAWM NOCTYN/AeHus Xanobbl no
nosoay Ntobbix AEUCTBUIM MAU NOBeAEHUA, OTHOCALWMXCA K
npegnpuaTnam 4Life obounx AUCTPUBBLIOTOPOB,
COOTBETCTBEHHO, Kanoba [o/KHa OblTb HanpaBieHa B
nMcbMeHHOM dopme B topuanyeckuin otaen KomnaHum.
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8.3. Appeals of Sanctions. Following the issuance of a
sanction (other than a suspension pending an investigation),
the disciplined distributor may appeal the sanction to the
Company. The distributor’s appeal must be in writing and
received by 4Life’s Compliance Department within fifteen
(15) days from the date of 4Life’s sanction notice. If the
appeal is not received by 4Life within the fifteen (15) day
period, the sanction will be final. The distributor must
submit all supporting documentation with his or her appeal
correspondence and specify in full detail the reasons why he
or she believes the Company’s initial determination was
erroneous. If the distributor files a timely appeal of the
sanction, the Company will review and reconsider the
cancellation, consider any other appropriate action and
notify the distributor in writing of its decision.

8.4. Dispute Resolution. Unless the applicable laws,
including consumer protection laws, prescribe otherwise,
any legal cause of action arising out of or relating to the
Agreement, or the breach thereof, shall be settled by the
Arbitrazh Court for the City of Moscow .

8.5. Governing Law. Distributor Agreement shall be
governed by the laws of the Russian Federation.

9. Ordering

9.1. Purchasing 4Life Products. Save for the Regional
Center Director, each distributor should purchase his or her
products from a Regional Center. If a distributor purchases
products from another distributor or any other source, the
purchasing distributor will not receive the Principal Volume
associated with that purchase. Purchases made from
authorized Regional Center Directors are excepted from this

policy.

9.2. [Intentionally omitted.]
9.3. [Intentionally omitted.]
9.4. Confirmation of Order. A distributor and/or

recipient of an order must confirm that the product received

8.3. O63kanoBaHue B3bICKaHUM. MNocne
ANCLUNANHAPHOTO B3bICKAaHMA (OTIMYHOMO OT NPUOCTAaHOBKM
pencteua  CornalleHns A0  MOMEHTA  OKOHYaHuA

paccnefoBaHUA) NOABEPTLUMIACA B3bICKAHUIO AUCTPUBbLIOTOP
MOKeT 063Kasi0BaTb B3bICKaHUE, 06PaTUBLLMCL B KOMNAHWUIO.
Xopatanctso 06 06’KanoBaHWM AO/KHO 6biTb MOAAHO B
nucbmeHHol dopme M nosnydyeHo oTaenom obecrnevyeHus
HOPMaTMBHO-NPaBOBOr0 COOTBETCTBMA KOMMAHWUU B TEYEHUE
15 (naTHaguaTvM) AHel ¢ patbl yBegomneHua 4life o
B3bICKaHMU. B cnyyae ecnun B TeyeHue 15 (NATHaALATH) AHEN
KomnaHuenn 4life He 6OypeT nonyyeHo xopatancteo o6
0063KafioBaHUK, peleHne O  B3bICKAHWM  CTAHOBWUTCA
OKOHYaTeNbHbIM. [UCTPUOLIOTOP [O/MKEH NPEeACTaBUTb
BMEeCTe C  XOZATaWCTBOM  BCHO  MOATBEPNKAAMOLLYIO
AOKYMeHTauMio 1 noapobHo onucatb, Mnodyemy, Mo ero
MHEHWI0, MepBOHAaYasbHaA oueHKa cobblTuii KomnaHuen
6bl1a owunboyHon. Ecnm  pguCTpMbLIOTOP CBOEBPEMEHHO
063kanyeT B3biCKaHWe, KomnaHMA paccCMOTPUT ero A0BOAbI U
nepecmoTpuT cBoe pelweHune o npeKpaLweHmm
OEATENbHOCTU, NPUMET pelleHne O APYrux Haajexalmx
OENCTBMAX U MNUCbMEHHO YBEAOMWT AUCTPUOLIOTOpPA O
CBOEM PELLEHUN.

8.4. PaspeweHne cnopos. Ecan nHoe He npepnucaHo
OeWCTBYIOWMM  3aKOHOZATeNnbCTBOM (B TOM  uucne
3aKOHOAATe/IbCTBOM O 3aluuTe npas notpebuteneit), ntobble
Cnopbl, BO3HMKaloWme u3 nam B ceasu ¢ CornaweHmem, nam
HapyweHua CornaweHua noasexar paspeleHnio B
ApbutpaxkHom cyse roposa MocKsbl.

8.5. MpumeHnmoe npaso. Hactosawee CornaweHune
peryavpyeTca 3akoHogaTenbcTBom Poccuiickon depepaumn.

9. 3akasbl

9.1. 3aKynka npoayKkuunm 4Life. Kaxabin
anctpubbioTop, 3a UCKNOYEHMEM [OupeKkTopa
PernoHanbHoro LeHTpa, 3aKynaeT  npoaykuuwo y

PerMoHanbHOro ueHTpa. B cnyyae 3akynku auctpmubboTopom
NpoayKUMM Yy [PYroro AucTpubbioTopa WAM U3 APYruX
MCTOYHMKOB OCYLLECTBAAIOLLEMY 3aKYMKy ANCTPUBLIOTOPY He
6yaer  HaumcneH  JIM4HbIM  0BbbemM B CBA3U  C
COOTBETCTBYIOLWMMM Onepaunammn. MckaodeHnem asnaercs
3aKynKka y aBTOPM30BaHHbIX [MPEKTOPoB PernmoHanbHbix
LLeHTPOB.

9.2. [HamepeHHoO yaaneHo]
9.3. [HamepeHHO yaaneHo]
9.4. MoareepxxgeHune noayyeHusa 3akKasa.
OuctpubbioTop ¥ (MAM) nonydaTenb 3akasa [OO/KEH
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matches the product listed on the shipping invoice, and is
free of damage. Failure to notify 4Life or the LP Center
Distributor (as applicable) of any shipping discrepancy or
damage within thirty (30) days of shipment will cancel a
distributor’s right to request a correction.

9.5. Payment and Shipping Deposits. No monies should
be paid to or accepted by a distributor for a sale to a
personal retail customer except at the time of product
delivery. Distributors should not accept monies from retail
customers to be held for deposit in anticipation of future
deliveries.

9.6. [Intentionally omitted.]
9.7. [Intentionally omitted.]
9.8. Restrictions on Third Party Use of Credit Cards and

Checking Account Access. Distributors shall not permit other
distributors or customers to use his or her credit card, or
permit debits to their checking accounts, to enroll or to
make purchases from the Company.

9.9. VAT. All prices indicated in 4Life Product Price List
are VAT inclusive.

10. Inactivity and Cancellation - Termination

10.1. Effect of Cancellation and Termination. So long as a
distributor remains active and complies with the terms of
the Distributor Agreement and these Policies, 4Life shall pay
commissions to such distributor in accordance with the
Compensation Plan.

A distributor’s bonuses and commissions constitute the
entire consideration for the distributor’'s efforts in
generating sales and all activities related to generating sales
(including, but not limited to, building a Marketing
Organization). Following a distributor’s non-continuation of
his or her Distributor Agreement, cancellation for inactivity,
or voluntary or involuntary cancellation (termination) of his
or her Distributor Agreement (all of these methods are
collectively referred to as “Cancellation”), the former
distributor shall have no right, title, claim or interest to the

NoATBEPAMUTb, YTO MOJIYYEHHAA MNPOAYKUMA COOTBETCTBYET
nepeyHo, MNpuBeLeHHOMY B OTIPY304HOM HaKNagHOM, W
poctasneHa 6e3 nospexaeHuin. Heysegomnerue 4life nnum
PervoHanbHoOro LeHTpa (B 3aBMCMMOCTM O TOrO, YTO
npumeHMmo) B TedeHue 30 (TpuALaTM) AHENM C MOMEHTa
OTFPY3KM O HECOOTBETCTBUM OTIPY30YHON [OKYMEHTALUM
WY NOBPEXAEHUW TOBApa /IMWAET AUCTpMbblOTOpa npasa
TpeboBaHMUA Mep KOPPEKL MU,

9.5. 3anper npeponaartbl U 3as0ra. HuMKakue aeHexHble
cpenctBa  He  yn/iauMBaloTcA  AUCTPUOBLIOTOPY W He
NPUHUMAIOTCA  AUCTPUOBLIOTOPOM B CBA3WM C NpOJaKen
CBOEMY PO3HMYHOMY MOKynaTento, KPOMe KaK B MOMEHT
OOCTaBKM  npogykTa. [OuctpubbioTopam He  ciepyet
NPUHUMATb  LEHEe)Hble  CpeAcTBa  OT  PO3HUYHbIX
MoKynaTenem B KayecTBe npegonnatel B cYeT OyayLlumx
[0CTaBOK.

9.6. [HamepeHHO yaaneHo]
9.7. [HamepeHHO yaaneHo]
9.8. OrpaHMYyeHre MCNOAb30BaHMA TPETbUMU INLAMU
KPEAWUTHbIX KapT M [0CTyNa K TEeKYLIMM  CcYEeTaMm.

[ncTpuBLIOTOPLI HE paspeLatoT A4pYrum AUCTPUBbLIOTOPaM U
MOKynaTeNsiM Mo/1b30BaTbCA CBOMMM KPEAMUTHLIMU KapTamu,
NPoOV3BOAMTL CMMUCAHME CO CBOMX TEKYLWMX CYETOB,
PerncTpupoBaThca M 3aKynaTb NPOAYKUMIo y KomnaHuu.

9.9. HAOC. Bce ueHbl, yKasaHHble B lNpeiickypaHTe 4Life,
npuseaeHsbl ¢ yyuetom HAC.

10. OrtcyTcTBME [eATeNbHOCTUM U NpeKpalieHue AencTBus
CornaweHuna — pactop:xeHue 4Life

10.1. Nocneacteua npeKkpaLLeHua AencTema [
pacTopeHus. Ecnn gucTpmubbioTop OCTaeTca aKTUBHbIM U
cobnogaet ycnosusa CornawieHma U NONOXKEHUA HaCToALLEMN
Monntukn, kKomnaHus 4Llife BbinnauvMsaer AUCTpUBbLIOTOPY
Kommuccum M B6OHyCbl B COOTBETCTBMM C KOMMNEHCAUMOHHbIM
NAAHOM.

BoHycbl M KOMUCCUKU AUCTPUOBIOTOPA NpeacTaBAsatoT coboit
ucyepnbiBalowWee BCTPeYHOE yAO0BNAETBOPeHME 3a paboTy
ANCTPMObIOTOPa MO OCYLLECTB/IEHUIO NPOAAX W BCIO €ero
OeATeNbHOCTD, HanpaBAEHHYO Ha npusaeyeHne
nokynatenen  (BKAOYaA, B YAaCTHOCTM,  cO3ZaHue
MapKeTUHroBOM OpraHusaLMM, HO He OrpaHM4MBanCb
TakoBbIM). B cnyyae HenpoaneHuwa AUcTpubbloTOpOM
ONCTpUObLIOTOPCKOrO  COrNaleHuns, NpeKpaweHua  ero
OENCTBUA B CBA3WM C HEAKTUBHOCTbIO, J06POBOSBHOMO WM
HeL06pOBONLHOTO npeKpaLeHuns (pacToprkeHun)
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Downline Marketing Organization which he or she operated,
or any commission or bonus from the sales generated by the
Marketing Organization. Distributors waive any and all
rights, including, but not limited to, property rights, in the
Marketing Organization which they may have had. Following
a distributor’s cancellation of his or her Distributor
Agreement, the former distributor shall not hold him or
herself out as a 4Life distributor and shall not have the right
to sell 4Life products. A distributor whose Distributor
Agreement is cancelled shall receive commissions and
bonuses only for the last full pay period he or she worked
prior to cancellation (less any amounts withheld during an
investigation preceding an involuntary cancellation).

10.2.  Cancellation Due to Inactivity. It is the distributor’s
responsibility to lead his or her Marketing Organization with
the proper example in personal production of sales to end
consumers. Without this proper example and leadership, the
distributor will lose his or her right to receive commissions
from sales generated through his or her Marketing
Organization. Therefore, distributors who personally
produce less than the required Principal Volume as specified
in the 4Life Compensation Plan for any pay period will not
receive a commission for the sales generated through their
Marketing Organization for that pay period. If a distributor
has not fulfilled his or her personal sales requirements for a
period of six (6) consecutive calendar months (and thus
becomes “inactive”), his or her Distributor Agreement shall
be canceled for inactivity on the day following the last day of
the sixth month of inactivity. Written confirmation of the
cancellation will not be provided by 4Life.

10.3. Involuntary  Cancellation  (Termination). A
distributor’s violation of any of the terms of the Agreement,
including any amendments that may be made by 4Life in its
sole discretion, may result in any of the sanctions listed in
the Agreement, including, but not limited to, the involuntary
cancellation of his or her Distributor Agreement.

OnNcTpnbbioTOPCKOro cornaleHus (nepeuncieHHble MeToapl
Aanee No TEKCTY MMEHYIOTCA COBMECTHO «MNpeKpalieHuey)
6bIBLUINIA AUCTPUOLIOTOP HE MMEeeT HMKAKMX Npas, BK/OYaA
npaBo  COGCTBEHHOCTM W npaBo TpeboBaHUA, Ha
MapKeTMHIroBYl0  OpraHuM3aumilo, a TaKke JOoAu B
MapKeTUHIoBOM OpraHU3aumKn, KOTOPOW OH yMpaBAaAn, a
TaKXe HUKAKMX MPaB Ha KOMUCCUM MAM BOHYCbl OT NPOLAXK
TAaKOM  MapKeTMHroBOW  opraHusaumu. OuctpubbioTop
OTKa3bIBAETCA OT BCEX W /I0BbIX NpaB, BK/OYaAnA, B YaCTHOCTH,
NnpaBo COBCTBEHHOCTW, HAa MapKEeTUHIOBYHO OpraHM3aumio,
KOoTOpble MOr MMeTb paHee. [locne npekpaLlLeHus
AncTpubbioTopom aeicteuAa cBoero  JuctpubbioTOpPCKOro
cornaweHnsa  bbiBlWIMI  AUCTPUBbLIOTOP He  cuuTaeTcAa
auctpubbiotopom 4life u He wmeeT npaBa npogaBatb
NPOAYKLUIO 4Life. OuctpubbioTop, aencreme
OnctpnbbioTopcKoro cornaweHus KOoToporo 6b110
NpeKpalLeHo, Noay4yaeT KOMMCCUM M BOHYCbl TO/IbKO 3a
nocsiegHWin NoJIHbIM NAATEXKHbIM Nepuog cBoel paboTbl 4o
npeKkpalieHns (3a BblYeTOM NBbIX CYMM, YAEP*KaHHbIX B
TeYeHMe nepuofa pacciefoBaHWUA, MpealecTBOBaBWEro
He406pPOBONLHOMY NPEKPALLEHUIO).

10.2. MpeKkpallleHMe AencTBMA B CBA3M C OTCYTCTBMEM
0eATeNIbHOCTH. OnctpubbioTop 0653aH  pPyKoBOAMTL

noaBefoOMCTBEHHOW emMy MapKeTUHIoBOMW oOpraHM3aumen,
nogasaa [AOCTOMHbIM Npumep cOBCTBEHHON AeATeNIbHOCTbIO
Nno npojake MnpoAyKUMM KOHeYyHomy notpebutento. B

OTCYTCTBME  TAKOrO0  MOJIOXKWUTE/NbHOTO  Npumepa MU
pyKoBOACTBA  AMCTPMObLIOTOP  yTpauMBaeT MpPaBoO  Ha
nosyyeHMe KOMWUCCUM OT NPOAANK, OCYLLECTBAAOLMXCA

yepes ero MapKeTMHroByl opraHusauuio. CneposaTesibHO,
AVNCTpUBBIOTOPLI,  NoJlyYaloliMe MeHee HeobxoAMmoro
NuyHoro obbema, npesycMoTpeHHoro KomneHcauMoHHbIM
nnaHom 4Life, B Nlobom nnatexkHOM nepuoze, He NoJyyatoT
KOMMCCUIO C NPOAAXK, OCYLLECTBAAEMbIX UX MAPKETUHTOBOW
opraHusaumelt, 3a TOT e Nepuoa,. B ciyyae HeBbINOAHEHUA
ANCTPUBLIOTOPOM MepcoHanbHbIX TpeboBaHWt No obbemy

npogax B TeyeHue 6 (wecTn) caeayoWmUx noapas
KafeHAapHbIX mecsaues (B pe3ynbTaTe yero AMCTPUBLIOTOP
CTaHOBMUTCA «HEaKTUBHbIM) OnctpubbioTopckoe
corfaweHmMe C  COOTBETCTBYIOWMM  AUCTPUEbLIOTOPOM

NpeKpaLLaeTcs B CBA3M C OTCYTCTBUEM AEATENbHOCTU B AEHb,
cneayowWwmii 3a NOCNEAHUM AHEM LLECTUMECAYHOro nepnoaa
HEeaKTUBHOCTM. McbMeHHoro NoATBEPKAEHUA
npekpauieHns KomnaHus 4Llife He npegocTasnser.

10.3. HepnobpososibHoe npeKkpaLlieHme Aencreusa
(pacToprkeHue). Pe3ynbTaTtom HapyLlweHuA
auctpubbiotopom  nwboro M3 ycnosuit  CornalueHus,

BK/ItOUaA tobble N3MEHEHUA U A0NOIHEHUA, KOTOPble MOTYT
bbiTb BHeceHbl 4life Ha cobcTBeHHOE WCKAKUUTENbHOE
YCMOTPEHME, MOTYT CTaTb Nt06ble CaHKUUW, NepevyncieHHble
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Cancellation shall be effective on the date on which written
notice is mailed, faxed or delivered to an express courier,
addressed to the distributor’s last known address or that of
his or her attorney, or when the distributor receives actual
notice of cancellation, whichever occurs first. 4Life reserves
the right to withhold and/or permanently retain funds and

prevent any roll-up depending on the individual
circumstances surrounding each case.
10.4. Voluntary Cancellation. A participant in this

multilevel marketing plan has a right to cancel at any time,
regardless of reason. Cancellation must be submitted in
writing to the Company at its principal business address. The
written notice must include the distributor’s signature,

printed name, address and Distributor Identification
Number.
10.5. Non-Continuation. A distributor may also

voluntarily cancel his or her Distributor Agreement by failing
to pay the material and subscription fee on the Agreement
on its anniversary date.

Definitions

4life
The term “4lLife” as it is used throughout the Agreement
means 4Life Research Russ LLC.

Active Distributor

A distributor who satisfies the minimum Principal Volume
requirements, as set forth in the 4Life Compensation Plan, to
ensure that a Distributor Agreement remains in force.

Agreement

The contract between the Company and each distributor
includes the Distributor Agreement, the 4Life Policies and
Procedures, and the 4Life Compensation Plan, all in their
current form and as amended by 4Life in its sole discretion.
These documents are collectively referred to as the

B8 CornalleHuu, BK/tOYasA, B 4YacTHOCTWU, HenobpoBosibHOE
npeKkpalleHme gencrtsma JUCTpMObIOTOPCKOrO COrnalleHus.
MpeKpallieHre BCTynaeT B cuy ¢ 6bonee paHHen M3 AByx Aat
— C paTtbl, KOr4a COOTBETCTBYHOWEE MUCbMEHHOoe
yBefoM/eHMe OblI0 OTNPaB/IEHO MO Mo4YTe, NOCPEeACTBOM
baKkcMMUAbHOW  CBA3W, NepefaHo COTPYAHUKY CAyKObl
3KCNpecc-40CTaBKM, OTNpaBieHo no nocneaHemy
M3BECTHOMY aZpecy ANCTPUOLIOTOPa UK €ro PUCTa, UK ¢
hatbl dakTnYeckoro nony4yeHusa AancTpmbbioTopom
yBEOOM/IEHMA O nNpeKpaweHun pgenctena CornaweHus.
KomnaHnusa 4Life oxpaHaeT 3a coboi NnpaBo Ha BpemMeHHoe 1
(Mnn) noctoAHHOE yAeprKaHWe [EHEeXKHbIX Cpeacts u
npegoTBpalleHne  KomnpeccuM B 3aBUCMMOCTM  OT
UHAMBUAYANbHBIX OBCTOATENILCTB  KaXA0ro KOHKPETHOro
aena.

10.4. JobposonbHoe npekpawieHuve. YyacTHuK
paccMaTpMBaeMOro  MHOTOYPOBHEBOTO  MApPKETUHIOBOrO
NnaaHa WMMeeT MpPaBO OTKas3aTbCA OT YyyacTma B Atoboi
MOMEHT,  HEe3aBUCMMO  OT  MpWYUHbL.  [lMcbmeHHoe
yBEAOM/IEHWE O MpPEeKpaLLeHUN [O/KHO ObiTb AOCTABAEHO
Nno ajpecy OCHOBHOrO MecTa JAeAtenbHocTM KomnaHuw.
MucbmeHHOe yBeAOMJIEHWE [AOMKHO 6blTb  NoAnMcaHo
OMCTPMOBIOTOPOM U CcoAep)KaTb YKasaHHOe MnevyaTHbIMU
6ykBamuM uMma  aucTpubbioTOopa WAM  HAMMEHOBaHMe
OpraHuM3aumu, BbICTYMalOLWEN B POaM AUCTpMObIOTOpa, €ero
aapec n naeHTMGUKaLMOHHbIA HOMep.

10.5. Henpoanenwue. OncTpnbbioTop TakXe Bnpase
A06pOBONLHO MNpeKpaTUTL Aenctene AuUcTpubbloTOpCcKOro
cornaweHusa, He yniaTMB CTOMMOCTb MaTepuanos M
aboHeHTCKyt0 nnaty, npeaycMmoTpeHHble CornaweHuem, B
AeHb o4epesHON rof0BLUMHBI AaTbl €70 3aK/OYEHUA.

OnpeaeneHus
4life
TepmuH 4Life, ucnonb3yembii B TekcTe CornallieHus,

o3HayaeT 000 "dop/laingd Pecepy Pycc".

AKTUBHbIN ANCTPUOLIOTOP

OnctpubbtoTop, BbIMONHAIOLLMI TpeboBaHue K
MWHUMaNbHOMY JIMMHOMY 06beMy, KaK YKasaHO B
KomneHcaunoHHom nnaHe 4life, 4tobbl o0b6ecneunTb

coxpaHeHue B cuae AncTpubbioTOPCKOro cornalleHms.

Cornawenuve

[oroBop mexay KOMNaHMEn U KaxAabiM AUCTPUOLIOTOPOM,
BKAOYatoWwmit AnctpubbioTopckoe cornaweHune, Moamtuky m
meToabl BeaeHuA aeatenbHocTn 4Life n KomneHcauMoHHbIM
nnaH 4life B pgeictBylower peagakuMmM M € y4eTom
M3MEHEHWI, BHOCUMMbIX KomnaHuel 4life Ha cBoemy
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“Agreement.”

Commissionable Products

All 4Life products on which commissions and bonuses are
paid. Distributor Kits and sales aids are not commissionable
products.

Company
The term “Company” as it is used throughout the Agreement

means 4Life Research Russ LLC.

Downline Activity Report

A monthly report generated by 4Life that provides critical
data relating to the identities of distributors, sales
information and enrollment activity of each distributor’s
Marketing Organization. This report contains confidential
and trade secret information which is proprietary to 4Life.

Enroller

A distributor who personally recruits another distributor and
places the new distributor in his or her Downline. The
Enroller of a new distributor may also be the new
distributor’s Sponsor.

Group Life Point Volume

The commissionable value of 4Life products generated by a
distributor’s Marketing Organization. Group Life Point
Volume includes the Principal Volume of the subject
distributor. (Distributor Kits and sales aids have no Life Point
Volume.)

Immediate Household
Heads of household and dependent family members residing
in the same house.

Level

The layers of downline customers and distributors in a
particular distributor’s Marketing Organization. This term
refers to the relationship of a distributor relative to a
particular upline distributor, determined by the number of
distributors between them who are related by sponsorship.
For example, if A sponsors B, who sponsors C, who sponsors
D, who sponsors E, then E is on A’s fourth level.

yCMOTpeHuto. [lepeyncieHHble  AOKYMEHTbI
coBmecTHO «CornatwieHume».

MMEHYIOTCA

Moanekalias KOMUCCUM NPOAYKUMA

Bca npopykuma 4life, B cBA3M ¢ KOTOPOM BbiNaauymMBatoTCA
Komuccum U boHycbl.  Habopbl  auctpubbioTopa W
MapKeTUHroBble  MaTepuasbl  MoA/exalen Komuccum
NPoAyKUMel He ABNAIOTCS.

KomnaHus
TepmuH KomnaHus, mcnonbsyemblit B Tekcte Cornallenus,
o3Ha4vaeT 000 "dop/laind Pecepu Pycc".

OT14eTbl 0 AeATENbHOCTU HUMKECTOSALLMX OPraHM3aLmi
Co3paBaemblii 4Life exxemecsauHblii OTYET COAEPKUT BarKHbIE
NnepcoHasibHble AaHHble gUCTpUbbIOTOPOB, MHGOopPMaunio 06
obbeme NPoJaXK M AeATENbHOCTM KaxK4oro auctpmbbioTopa
no perucrtpaumm HOBbIX  Y/JIEHOB  MAapPKETUHIOBOM
opraHuMsaumn. B oTyeTax cogepKuTtca KoHPuAeHUManbHas
nHbopmauna gna BHYTPEHHEro NO/b30BaHWUA, ABAAOLLAACA
npeamMeTom KoMmepUeckoi TanHbl 4Life.

UHponnep
OncTpnbbioTop, /IMYHO NPUB/AEKAKOWMIA K y4acTUiO B

nporpamme Apyroro AUCTPUOLIOTOPA U BK/IOYAIOLLETO ero B
CTPYKTYpY CBOEM HUKecTosllei opraHusauuu. B Kauvectse

WHponaepa MOEeT  BbICTynaTb  CMNOHCOP HOBOTO
auctpubbioTopa.

Ipynnosoii o6bem 6annos Life Point

Mopgnerkawas KOMMUCCUMM CTOMMOCTb npoaykuuu 4life,
npogaHHomn MapKeTMHrosow opraHusaumen

auctpubbioTopa. Mpynnosoint obvem 6annos Life Point 3a
3aKYMKy NpoAyKLUMM BKAOYAlOT B ceba JIMUHbIN 06bem
KaXKaoro anctpubbiotopa. (3a Habopbl ana auctpmbbioTopa
M  MapKeTUHroBble MaTepuanbl 6annwl Life Point He
HaumcnawTcs).

HenocpeacrBeHHOe 4OMOX03AMCTBO
Inasbl LI,OMOXO3HI‘/'ICTB N 3aBUCMMbIE OT HUX Y/N1E€Hbl CEMbMU,
npoxueakouwme COBMeCTHO.

YpoBeHb

YPOBHU HUMKECTOAWMX MoKynatenen u anctpmboioTopos
BHYTPU MapKeTUHIoBOM opraHusaumu KOHKpeTHOoro
AncTpubbioTopa. TePMUH OTHOCUTCA K B3aMMOOTHOLLEHUAM
AancTpubbiloTopa co cBOMM BbIWECTOALLUM
ancTpubbioTopom, onpeaenaembim KONMYECTBOM
OUCTPMOBLIOTOPOB  MeXay HUMKU B OAHOW  JINHUM

cnoHcopcTBa. Hanpumep, ecnn A asnaetca cnoHcopom B,
KOoTopbI cnoHcupyeT C, KOTopbIA crioHcupyeT D, KOTopbliit
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Life Points

Every commissionable 4Life product is assigned a point
value. Distributor commissions are based on the total point
value of products sold by each distributor and his or her
Marketing Organization.

Line

Also called leg. A part of a distributor’s Downline that starts
with someone sponsored by that distributor and continues
below that sponsorship.

Regional Center Director

A distributor which entered into the Regional Center Supply
Agreement with 4Life.

Marketing Organization
Customers and distributors below a particular distributor.

Official 4Life Materials

Literature, audio or video tapes, and other materials
developed, printed, published and/or distributed by 4Life to
distributors.

Principal Volume
Principal Volume is the total Life Points (LP) for product

purchases from: (a) the customers you enroll; (b) the
customers on your my4life.com website; (c) the products
you purchase to consume or sell for a retail profit; and (d)
customer purchases made directly on your distributor
account.

Qualified Rank

The term “Qualified Rank” refers the current rank of a
distributor, as determined by the 4Life Compensation Plan,
for any volume period. To be considered “Qualified” relative
to a particular rank, a distributor must meet the criteria set
forth in the 4Life Compensation Plan for his or her respective
rank.

cnoHcupyeT E, To E HaxoguTcA Ha 4eTBepTOM YpPOBEHE Mo
OTHOLIEHMIO K A.

Bannwbl Life Point

Kaxkgomy npoaykty 4life HasHavaeTca cToMmocTb B 6annax.
Komucenn AnUCTpMBbIOTOPOB HAUYUCAAKOTCA HAa OCHOBaHMM
obuwero Konnyectsa 6an10B 3a MNPOAYKLUMIO, MPOAAHHYIO

KaXkablM  AUCTPUOBIOTOPOM M €70 MAPKETMHIOBOM
opraHusaumen.

JInHMA CNOHCOPCTBA

Ee TaKXe Ha3blBalOT «HOra». YacTb HMKecTosLeWn

opraHnsauuun ,CI,VICTpM6bIOT0pa, KOTOpaA Ha4ynHaeTcAa C 1nua,
CnoHcHnpyemoro LI,VICTpMGbPOTOpOM, M NpoaoNKaeTCcA BCeMMU,
KOro CNOHCUPYeEeT Takoe /Inuo.

AuvpekTop PerMoHanbHOro LeHTpa

Onctpubbiotop, KoTopbid  3akaoumn ¢ 4life  [dorosop

NOCTaBKKU C PerMoHanbHbIM LLEHTPOM.

MapKeTnHroBas opraHusaums
MoKkynaTenn n AUcTpUbLIOTOPLI HUMKECTOALLEN OpraHn3aLmm
KOHKpPETHOro guctpubbtoTopa.

OdwuumanbHblie matepmansl 4Life

MeyaTHble maTepuanbl, ayamo- M BUAEO3ANWCUM W Apyrue
maTtepuanbl, paspaboTaHHble, Hane4aTaHHble,
onybnnKoBaHHble U (MAK) pacnpocTpaHAaemble 4Life cpeau
ANCTPMObIOTOPOB.

/4t 06bem

NnyHbIi 06BEeM — 3TO 0buiee Konnyectso 6annos. Life Point
(LP) 3a (a) 3akynkKy npoayKUMW  MPUBAEYEHHBIMMU
ANCTPUBBLIOTOPOM  MoKynaTensammM w  nokynatenamu; (b)
3aKyMNKy NPOAYKUMM NOKynaTensiMmmM 1 Nokynatensamu c seb-
canta mydlife.com ancTpmnbbloTopa; (C) 3aKynKy NpoayKuum
CaMUM AMUCTPUBLIOTOPOM ANA AUYHOFO MNoTpebaeHus uau
NPOAaXKM B PO3HULY C Lenblo noayyeHus npubbiaum; (d)
3aKyMKy NPOAYKLMU NOKYNaTeNsMn HenocpeacTBEHHO Yyepes
NMUEBOI cueT AncTpnbbioTopa.

KBanndUKaLMOHHbBIN paHr

TepMUH «KBaNMPUKALMOHHbIN paHr» OTHOCUTCA K TeKyLemy
paHry amctpubbioTopa, onpegensemomy B COOTBETCTBUM C
KomneHcaumoHHbiMm niaHom 4life, 3a nwboi nepuog,
onpegenexus obbvema. YT106bI cYMTaThCA
«KBAaNUOUUUPOBAHHBIMY»  OTHOCUTENbLHO ONPeAeNeHHOro
paHra, ANCTPUBbLIOTOP AONKEH COOTBETCTBOBATL KPUTEPUAM,
YCTaHOB/NEHHbIM ans COOTBETCTBYIOLLErO paHra
KomneHcaumoHHbIM nnaHom 4life.
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Resalable

Products and sales aids are “Resalable” if each of the
following elements are satisfied: (1) they are unopened and
unused; (2) packaging and labeling has not been altered or
damaged; (3) the product and packaging are in a condition
such that it is a commercially reasonable practice within the
trade to sell the merchandise at full price; (4) products are
returned to 4lLife within one (1) year from the date of
purchase; (5) the product expiration date has not elapsed.
Any merchandise that was identified at the time of sale as
non-returnable, discontinued, or as a seasonal item, shall
not be resalable.

Sponsor
The distributor who is another distributor’s direct upline.

The Sponsor of a new distributor may also be the new
distributor’s Enroller.

Mepenpoaasaemblii

MpoayKuMs UM MApPKETUHIOoBble MaTepuanbl  ABAAIOTCA
nepenpogaBaembiMu, €CNM COOTBETCTBYIOT KaXAOMy W3
nepeyncneHHbIX HUKe Kputepues: (1) He BCKPbIBANUCL U He
MCMNO/Mb30BaANUCh; (2) WX yMaKoBKAa W APAbIKM He 6blau
M3MEHEHbl WAM MoBpPeXAeHbl; (3) NPoAyKUMA M ynakoBKa
HaXxo4ATCA B COCTOAHWW, MO3BONAIOLLEM B COOTBETCTBMMU C
NPUHATON TOProBOM MPaKTUKOW MpoaasaTb MX NO MOJIHOM
ueHe; (4) npopgyKuusa BO3BpalieHa B TedeHue 1 (ogHoro)
rofa c AaTbl NOKyMKM; (5) CPOK rogHOCTVM MpoAyKUUWU He
uctek. Mepenpogasaembim He MOXKET ObITb HUKaKOW ToBap,
MOMEYEHHbIN HAa MOMEHT MPOLAXKM KaK He Mnoafiexalyumi
BO3BpaTy, CE30HHbIK WAW TOBap, BbIMYCK KOTOPOro
npeKpaLLeH.

CnoHcop

OncTpnbbioTop, CTOAWMA HEenocpeACTBEHHO Hag, ApYrym
anctpmnbbioTtopom. CMOHCOP TaKKe  MOMKEeT BbICTyNnaTb B

OTHOLWEHNN HOBOTO ,CI,MCTpM6blOTOpa B Kayectse MHpoanepa.
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